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The Distinctiveness of Geographic Terms

Abstract

Whether a geographic term can be used as a trademark or not, it depends on

what meaning will this geographic term bring to this product. Any geographic

term can be used as an arbitrary trademark and by which means nothing to the

product. It can also be used as a descriptive trademark, which represent from

where this product originated. It can possibly be used as a false trademark as well

to confuse the origin or name of the product to customers. Therefore, for solving

those actual commercial problems, clarification of the geographic term and the

relationship between the term and the pointed product should be taken into

account by each case.
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38 Section 2 (f)except as expressly excluded in paragraphs (a),(b),(c)and (D)of this
section, nothing herein shall prevent the registration of a mark used by the applicant which has become

distinctive, as applied to the applicant s goods in commerce, proof of substantially exclusive and
continuous use thereof as a mark by the applicant in commerce for the 5 years next preceding the date of

the filing of the application for its registration.
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