


II



CD VCD DVD

2
13 55
CD VCD/DVD
( ) 2005
6 21 2005 7 27 2,400
2005 CD VCD/DVD
3
B 2005 CD 40.0% 2005 VCD/DVD
53.7% 2005 84.7% 2005
91.6% 2005 77.7%
2005 67.4%
m CD CD
(63.1%) CD (39.9%)
m VCD/DVD VCD/DVD
(67.9%) VCD/DVD
(41.0%)
m (62.8%)
u (

) 60.6%
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ADSL (89.4%)
(13.6 %)
P2pP
BT ezPeer eDonkey WinMX  (52.1%)
ADSL (82.5%)

(43.0%)

(61.9%)

(58.0%) pP2p ( Kuro)

(63.1%)

36.8%
(

) CD
P2P ADSL
1.1 IFPI* MPA?

IFPI MPA

1.1)
IFPI MPA

International Federation of Phonographic Industries , IFPI  http://www.ifpi.org
Music Publishers’Association , MPA  http://www.mpa.org
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11 IFPI MPA 2003~2005 CD VCD/DVD

2003 2004 2005
CD 32.8% 39.1% 40.0%
1FPI 42% 36% N/A
VCD/DVD 47.2% 51.3% 53.7%
MPA 44% 40% N/A
1.
13-55 ( )
2.
13 55
(
) 2005 7 20 2005 8 10
1,500
3.
m 2005 28.9%



32.1% 39.6%

34.7% 33.9%
37.5% 10.6%
61.3%
38.7%
/
56.3% 43.7%
41.4 58.6
office 89.7%
office 62.5%
/ (70.4%)
(50.9%)
(39.1)
35.1%
51.5%
45.5%
C ) /
38.7%
BSA’
( 1.2)

Business Softwarwe Alliance, BSA  http://www.bsa.org/
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12 BSA
2003 2004 2005
N/A N/A 38.7%
BSA 43% 43% N/A
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6.3
6. ?
7.1
7.2
73
7.
8.1
8.2
8.3
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2005

7

20

23

2005

8

13

10

55



(2005 6 21
2005 7 27 2,400 )
( 2005 7 20 2005 8 10 1,500
)
/ / / /
(0~20,000
) (20,001~50,000 ) (50,001 );
(
) (
) (
) ( )
)
2,400 100.0
1,189 49.5
1211 50.5
2,400 100.0
13-19 715 29.8
20-29 737 30.7
30-39 501 20.9
40-49 314 13.1
50-55 127 53
6 0.3
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2,400 100.0
35 1.5
295 12.3
800 333
375 15.6
772 32.2
123 5.1
2,400 100.0

5 0.2

407 17.0

202 8.4

186 7.8

132 5.5

155 6.5

1,015 423

144 6.0

114 4.8

2 0.1

35 1.5

3 0.1
2,400 100.0
1,271 53.0
727 30.3
324 13.5
78 3.3

25



2,400 100.0

1,067 445

584 243

681 28.4

48 2.0

11 0.5

9 0.4
1,500 100.0
765 51.0
735 49.0
1,500 100.0
13-19 492 32.8
20-29 470 31.3
30-39 304 20.3
40-49 156 10.4
50-55 67 45
11 0.7
1,500 100.0
24 1.6
193 12.9
() 457 30.5
241 16.1
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478 31.9
104 6.9

3 0.2
1,500 100.0
257 17.1
164 10.9
93 6.2
61 4.1
74 4.9
681 454
51 3.4
86 5.7
13 0.9

16 1.1
1,500 100.0
825 55.0
417 27.8
177 11.8
81 5.4
1,500 100.0
731 48.7
315 21.0
424 28.3
17 1.1

3 0.2

10 0.7
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2005 ( CD VCD/DVD)
(

( CD VCD/DVD)
2004 CD VCD/DVD
13-55
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2003 ~2005

3.1.1
2005 CD 40.0% 2004 0.9%
2003 72% 2005 VCD/DVD 53.7%
2004 24% 2003 6.5%
2005 84.7% 2004 6.4%
2005 91.6% 2004 2.2%
2005 77.7% 2005
67.4%
3.1.1 2003~2005 CD VCD/DVD
/
2003 2004 2005
CD 32.8% 39.1% 40.0%
VCD/DVD 47.2% 51.3% 53.7%
N/A 78.3% 84.7%
N/A 93.8% 91.6%
N/A N/A 77.7%
N/A N/A 67.4%
n CD VCD/DVD
m CD VCD/DVD
|
|
1. CD VCD/DVD -
3.1.2 CD 1,081
40.0%
(46.6%)

(33.4%)

29



VCD/DVD 723

53.7%
(61.5%) (44.6%)
312 CD VCD/DVD
%
CD VCD/DVD
1,081 40.0 723 53.7
0.000 0.000
543 46.6 391 61.5
538 334 332 44.6
* .05
** .01
2 CD —
3.1.3 (44.0%) CD
(36.5%) 20-29  (48.1%)
50-55  (22.6%)
(46.2%)
(32.4%) 39.0%
CD
3.  VCD/DVD —
3.1.3 20-29 (61.5%)
VCD/DVD 50-55  (33.8%)
(57.0%)
(41.9%) 55.6%

VCD/DVD
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313 CD VCD/DVD -
%
CD VCD/DVD
P-value P-value

1,081 40.0 723 53.7

0.001** 0.789
510 44.0 379 53.3
571 36.5 344 54.2

0.000** 0.000**
13-19 267 37.8 154 54.7
20-29 309 48.1 227 61.5
30-39 271 46.3 190 57.1
40-49 176 25.0 111 37.6
50-55 56 22.6 40 33.8
2 50.0 1 100.0

0.096** 0.547
9 25.2 8 41.7
104 29.9 66 52.8
353 40.8 224 55.2
175 44.5 116 49.8
372 40.9 261 56.4
68 37.7 48 45.5

0.432 0.455
4 25.0 3 333
209 41.8 125 52.3
100 42.3 74 52.0
94 41.0 64 433
80 36.7 48 55.4
66 39.0 52 44.2
390 41.0 258 58.2
76 28.7 46 55.8
47 43.6 39 52.6
1 100.0 1 80.0
12 36.1 12 72.5
2 50.0 1 70.0

0.002%** 0.008**
528 39.0 349 57.0
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349 46.2 232 55.6
171 324 123 41.9
33 31.2 19 46.7
0.196 0.740
513 38.2 334 554
255 435 194 52.5
281 39.1 175 51.9
25 452 15 46.0
3 66.7 4 73.3
4 75.0 1 100.0
* .05
*k .01
4,
(86.8%)
(82.3%) 20-29 (88.5%)
(90.6%)
(72.7%)
5.
(93.1%)
(87.5%) 20-29  (97.0%)
(93.9%)
(94.2%)
(71.1%) 93.2%
314 %
P-value P-value
1148 84.7 214 91.6
0.054* 0.060
610 86.8 157 93.1
538 82.3 57 87.5
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13-19
20-29
30-39
40-49
50-55

496
424
153
62
11

11
194
378
164
352

49

158

70
51

30
56
693
31
46
10

735
290
95
28

513
273
330

19

5

0.0 0.064*
82.3
88.5
82.2
80.8
100.0
100.0

0.014**
72.7
76.1
85.8
86.1
87.1
90.6

0.702
50.0

83.2

88.8
88.2

82.0
80.8
84.3
91.9
88.0
90.0
100.0
0.557
84.3
86.8
81.8
82.5
0.864
84.8
84.9
84.1
78.9
98.8
100.0

58
112
35

—

15
49
27
106
15

27

18
14

121

14

135
60
18

102
46
57

0.0 0.000**
89.7
97.0
84.2
71.4
0.0
100.0

0.221
100.0
73.3
90.8
91.9
94.1
93.3

0.009%**
100.0

89.5

87.8
75.0

100.0
100.0
93.9
66.7
100.0
100.0
0.0
0.004**
93.2
94.2
71.1
100.0
0.298
88.9
92.6
97.9
80.0
66.7
100.0

ksk

.05

.01
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34

3.1.5 (90.1%)
(63.4%)
(91.5%)
(79.2%) (70.2%)
7. —
3.1.5

3.15 - %
P-value P-value

203 777 46 67.4
0.566 0.250

118 78.2 39 64.1

85 77.0 7 85.7
0.643 0.848

13-19 54 79.4 11 59.2

20-29 80 72.3 24 68.8

30-39 49 83.0 0 0.0

40-49 17 78.4 0 0.0

50-55 3 100.0 0 0.0
0.029** 0.642

1 100.0 0 0.0

24 63.4 2 100.0

59 84.5 0 0.0

37 88.1 0 0.0

69 68.6 0 0.0

13 90.1 0 0.0
0.528 0.414

36 82.3 6 83.3

19 63.2 3 33.3

11 97.4 3 100.0



12
12
91
12

103
74
21

98
51
50

81.9
70.8
75.3
87.5
75.0
100.0

79.2
70.2
91.5
100.0

78.8
69.1
84.0
100.0
21.4
100.0

0.069*

0.213

30
12

25
11
10

50.0
0.0
67.9
100.0
50.0
0.0

68.4
583
100.0
50.0

68.0
72.7
60.0
0.0
0.0
0.0

0.471

0.824

*k

.05

.01
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CD

VCD/DVD
3.1.6 2003 2005
CD VCD/DVD
16.0% 15.6%
CD VCD/DVD

3.1.6 CD
VCD/DVD

2003 2004 2005

2,419 100.0 2,400 100.0 2,400 100.0

2,163 894 1952 813 1,763 734

246 102 430 179 618 258

10 0.4 18 0.8 19 0.8
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CD

3.1.7 2003 2005
CD 11.6% 500
10.2% 1. 2.
3, (P2P ADSL )
CD
501 ( 1.4%)
CD
3.1.7
CD
2003 2004 2005
2,163 83.8 1,564 80.1 1,273 100.0
351 16.2 388 19.9 490 27.8
500 1,293 59.8 1,070 54.8 875 49.6
501-1000 372 17.2 287 14.7 283 16.1
1001-1500 62 2.9 108 5.5 44 2.5
1501 85 3.9 99 5.1 71 4.0
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CD

3.1.8
CD
CD
CD

3.18
2003 2004 2005
351 388 490
409 116.6 456 1175 581 118.6
45 12.8 65 16.8 125 25.5
101 28.8 89 22.9 120 24.5
120 34.2 91 23.5 88 18.0
27 7.7 38 9.8 55 11.2
59 16.8 53 13.7 54 11.0
14 4.0 44 11.3 46 9.4
19 5.4 28 7.2 26 5.3
/ - - 2 0.5 13 2.7
7 2.0 6 1.5 2 0.4
9 2.6 21 5.4 24 4.9
/ 8 2.3 19 4.9 28 5.7
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CD

CD
3.1.9 CD
300-349 2003 2005
CD 300
17.5% CD —
( )
3.1.9 CD
CD

2003 2004 2005

351 100.0 388 100.0 490 100.0

0 33 94 47 12.1 46 94
1-49 2 0.6 1 0.3 3 0.6
50-99 10 2.8 3 0.8 1 0.2
100-149 27 7.7 16 4.1 19 3.9
150-199 49 14.0 37 9.5 18 3.7
200-249 49 14.0 43 11.1 61 12.4
250-299 56 16.0 67 17.3 42 8.6
300-349 50 14.2 51 13.1 110 22.4
350-399 23 6.6 39 10.1 42 8.6
400-449 2 0.6 16 4.1 42 8.6
450-499 12 3.4 15 3.9 4 0.8
500-549 5 1.4 7 1.8 35 7.1
550-599 3 0.9 1 0.3 0 0.0
600 23 6.6 11 2.8 18 3.7

7 2.0 34 8.8 49 10.0
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CD

CD
3.1.10 3.1.11 2003 2005
300
13.2%
17.7%
2005 (76.0%)
300
3.1.10
CD CD
2003 2004 2005
1,812 1000 1564 1000 1,273 100.0
0 84 4.6 127 8.1 83 6.5
1-49 9 0.5 11 0.7 12 0.9
50-99 61 3.4 34 22 24 1.9
100-149 100 55 59 3.8 64 5.0
150-199 190 10.5 127 8.1 62 4.9
200-249 201 11.1 160 10.2 159 12.5
250-299 296 16.3 238 15.2 84 6.6
300-349 334 18.4 285 18.2 280 22.0
350-399 229 12.6 220 14.1 148 11.6
400-449 35 1.9 45 2.9 147 11.5
450-499 97 5.4 53 3.4 10 0.8
500-549 29 1.6 18 1.2 95 7.5
550-599 14 0.8 14 0.9 2 0.2
600 102 5.6 84 5.4 76 6.0
31 1.7 89 5.7 27 2.1
3.1.11 ( )
CD

2003 2004 2005

1,812 1000 1,564 100.0 1,273 100.0

0 86 4.7 90 5.8 48 3.8
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1-49 302 3 02 5 0.4
50-99 20 1.1 18 1.2 8 0.6
100-149 58 32 41 26 28 22
150-199 118 65 87 56 32 2.5
200-249 156 86 124 79 112 8.8
250-299 274 151 233 149 49 3.8
300-349 395  21.8 308 197 279 219
350-399 287 158 246 157 150 118
400-449 43 24 58 37 181 142
450-499 115 63 80 5.1 19 1.5
500-549 47 26 34 22 158 124
550-599 24 13 26 17 6 0.5
600 147 81 121 77 175 137
39 22 95 61 23 1.8
CD
3.1.12 (
CD
CD
2003 2005
18.2% 3.7%
3.1.12 CD

2003 2004 2005

561 592 556
736 1311 784 1325 666 119.8

299 533 345 583 351  63.1

189 337 187 316 221  39.7

145 258 100 169 42 7.6

53 94 111 188 19 34

35 62 16 2.7 14 2.5

10 1.8 10 1.7 7 1.3

/ 5 09 15 2.5 12 2.2
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CD

3.1.13 CD
2003 2005
26.2% CD
CD
8.6%
(  3.1.12)
3.1.13 CD

2003 2004 2005
561 592 556

704 125.5 754 1275 702 126.3

358 63.8 321 54.2 222 39.9
46 8.2 143 24.2 191 344
111 19.8 130 22.0 158 28.4
105 18.7 71 12.0 61 11.0
19 34 9 1.5 33 5.9
- - - - 12 2.2
24 4.3 25 4.2 - -
14 2.5 14 2.4 - -
10 1.8 11 1.9 - -
14 2.5 6 1.0 25 4.5
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VCD/DVD

3.1.14 2003 2005
VCD/DVD 3.6% 500
3.3% 2.
(BT ADSL
VCD/DVD
501 ( 0.3%)
VCD/DVD
3.1.14
/ VCD/DVD
2003 2004 2005
2,163 100.0 1,952 100.0 1,763 100.0
1,238 57.2 1,109 56.7 1,072 60.8
500 648 30.0 550 28.2 475 26.7
501-1000 174 8.0 167 8.6 153 8.7
1001-1500 50 2.3 52 2.7 19 1.1
1501 53 2.5 74 3.8 47 2.7
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VCD/DVD

3.1.15
VCD/DVD
2004
2005
2003 2005
14.9%
3.1.15
2003 2004 2005
1,238 1,109 1,072
1463 1182 1,452 1309 1401 1307
541 43.7 388 35.0 368 343
99 8.0 266 24.0 245 22.9
321 25.9 203 18.3 194 18.1
75 6.1 184 16.6 143 13.3
123 9.9 101 9.1 96 9.0
112 9.0 80 7.2 69 6.4
28 2.3 70 6.3 64 6.0
38 3.1 36 32 53 4.9
23 1.9 27 2.4 29 2.7
22 1.8 23 2.1 28 2.6
60 4.8 29 2.6 18 1.7
/ - - 5 0.5 12 1.1
- - - - 11 1.0
10 0.8 4 04 - -
/ 11 0.9 36 32 71 6.6
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VCD/DVD

VCD/DVD
3.1.16 3.1.17
VCD/DVD VCD 300-349
DVD 500-549
2003 2005 VCD/DVD
300 VCD 9.7%
500 DVD 12.8%
l. VCD/DVD 2. 3.
3.1.16 VCD

VCD

2003 2004 2005

1,238 100.0 1,109 100.0 1,072 100.0

0 408 33.0 358 323 343 32.0
1-49 4 0.3 0 0.0 0 0.0
50-99 20 1.6 6 0.5 7 0.7
100-149 31 2.5 18 1.6 30 2.8
150-199 82 6.6 40 3.6 17 1.6
200-249 71 5.7 68 6.1 70 6.5
250-299 122 9.9 94 8.5 39 3.6
300-349 92 7.4 96 8.7 134 12.5
350-399 85 6.9 75 6.8 35 3.3
400-449 31 2.5 37 33 82 7.6
450-499 84 6.8 73 6.6 6 0.6
500-549 32 2.6 41 3.7 128 11.9
550-599 27 2.2 19 1.7 6 0.6
600 88 7.1 75 6.8 94 8.8
61 4.9 109 9.8 81 7.6
3.1.17 DVD

2003 2004 2005

1,238 100.0 1,109 100.0 1,0/2 100.0

0 448 36.2 383 34.5 329 30.7
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1-49 3 0.2 0 0.0 0 0.0
50-99 5 04 5 0.5 4 0.4
100-149 13 1.1 6 0.5 17 1.6
150-199 51 4.1 24 2.2 7 0.7
200-249 40 3.2 37 33 42 39
250-299 73 5.9 47 4.2 29 2.7
300-349 79 64 62 5.6 91 8.5
350-399 70 5.7 62 5.6 28 2.6
400-449 33 2.7 44 4.0 76 7.1
450-499 79 6.4 73 6.6 9 0.8
500-549 54 4.4 53 4.8 138 12.9
550-599 40 32 29 2.6 8 0.7
600-649 9 0.7 10 09 46 4.3
650-699 21 1.7 18 1.6 4 0.4
700 133 10.7 112 10.1 163 15.2
87 7.0 144 13.0 81 7.6
VCD/DVD
VCD/
DVD
3.1.18 3.1.21 2003 2005
VCD 300
11.2%
14.8% DVD 13.7% 17.8%
2005 (61.5%)
VCD
300 DVD (47.7%)
500
3.1.18
VCD
2003 2004 2005

925 100.0 843 100.0 691 100.0

0 151 16.3 178 21.1 111 16.1
1-49 8 0.9 1 0.1 6 0.9
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50-99 35 3.8 28 33 15 2.2
100-149 50 54 40 4.7 53 7.7
150-199 93 10.1 46 5.5 24 3.5
200-249 75 8.1 63 7.5 80 11.6
250-299 112 12.1 75 8.9 31 4.5
300-349 77 8.3 70 8.3 119 17.2
350-399 70 7.6 61 7.2 27 3.9
400-449 32 3.5 33 3.9 47 6.8
450-499 73 7.9 56 6.6 8 1.2
500-549 37 4.0 40 4.7 72 10.4
550-599 14 1.5 13 1.5 4 0.6
600 62 6.7 80 9.5 73 10.6
36 3.9 59 7.0 21 3.0
3.1.19 DVD
2003 2004 2005
925 100.0 843 100.0 691 100.0
0 186 20.1 194 23.0 114 16.5
1-49 2 0.2 1 0.1 6 0.9
50-99 13 1.4 15 1.8 6 0.9
100-149 23 2.5 20 24 31 4.5
150-199 46 5.0 35 4.2 17 2.5
200-249 53 5.7 35 4.2 47 6.8
250-299 76 8.2 59 7.0 24 3.5
300-349 79 8.5 45 53 64 93
350-399 75 8.1 39 4.6 24 3.5
400-449 24 2.6 32 3.8 58 8.4
450-499 74 8.0 53 6.3 15 2.2
500-549 39 4.2 53 6.3 86 12.4
550-599 28 3.0 24 2.8 9 1.3
600-649 18 1.9 23 2.7 41 59
650-699 18 1.9 23 2.7 4 0.6
700 124 13.4 118 14.0 123 17.8
47 5.1 74 8.8 22 3.2
3.1.20
VCD
2003 2004 2005
925 100.0 843 100.0 691 100.0
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0 153 16.5 167 19.8 89 12.9
1-49 0 0.0 0 0.0 2 0.3
50-99 18 1.9 11 1.3 6 0.9
100-149 32 3.5 24 2.8 30 4.3
150-199 61 6.6 40 4.7 14 2.0
200-249 63 6.8 50 5.9 62 9.0
250-299 114 12.3 71 8.4 28 4.1
300-349 87 94 82 9.7 110 15.9
350-399 79 8.5 73 8.7 39 5.6
400-449 38 4.1 42 5.0 60 8.7
450-499 87 94 47 5.6 10 1.4
500-549 40 43 38 4.5 93 13.5
550-599 25 2.7 23 2.7 1 0.1
600 91 9.8 115 13.6 122 17.7
37 4.0 60 7.1 25 3.6

3121 DVD
2003 2004 2005
925 100.0 843 100.0 691 100.0
0 191 20.6 181 21.5 87 12.6
1-49 0 0.0 0 0.0 2 0.3
50-99 7 0.8 5 0.6 3 0.4
100-149 12 1.3 14 1.7 14 2.0
150-199 28 3.0 27 3.2 12 1.7
200-249 46 5.0 31 3.7 26 3.8
250-299 74 8.0 55 6.5 21 3.0
300-349 55 59 50 59 56 8.1
350-399 77 8.3 46 5.5 28 4.1
400-449 33 3.6 40 4.7 63 9.1
450-499 69 7.5 57 6.8 23 33
500-549 52 5.6 50 59 93 13.5
550-599 37 4.0 29 3.4 9 1.3
600-649 19 2.1 18 2.1 50 7.2
650-699 24 2.6 24 2.8 6 0.9
700 149 16.1 145 17.2 175 253
52 5.6 71 8.4 23 3.3
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VCD/DVD

3.1.22 (
VCD/DVD
2003 2005
11.3% 8.9%
3.1.22 VCD/DVD

2003 2004 2005

378 402 417

497 1314 520 129.3 497  119.2

236 62.4 270 67.2 283 67.9

98 25.9 98 24.4 132 31.7

77 20.4 64 15.9 38 9.1

35 9.3 52 12.9 23 5.6

42 11.1 20 5.0 9 2.2

5 1.3 5 1.2 4 1.0

2 0.5 1 0.2 5 1.2

/ 2 0.5 10 2.5 3 0.7
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VCD/DVD

3.1.23 VCD/DVD
2003
2005 26.4%
VCD/DVD
VCD/DVD

3.1.23 VCD/DVD

2003 2004 2005

378 402 417

485 1284 503 1252 533 1278

55 146 118 294 171 41.0
232 614 197 49.0 166 39.8
84 22.2 82 204 108 259

48 12.7 30 7.5 23 5.5
- - - - 18 4.3
37 9.8 26 6.5 15 3.6
6 1.6 4 1.0 - -
17 4.5 20 4.9 15 3.6

/ 6 1.6 26 0.5 17 4.1
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3.1.24 2003 2005
26.1%
ADSL
P2P
3.1.24
2003 2004 2005
2,419 100.0 2,400 100.0 2,400 100.0
887 36.7 1,330 554 1,506 62.8
1,532 63.3 1,070 44.6 894 31.2
3.1.25 3.1.26 2004 2005
P2P Kuro Kazaa eDonkey
ADSL
3.1.25
2004 2005
1,330 1,506
1,523 1145 1,762 102.5
865 65.0 913 60.6
P2P Kuro Kazaa eDonkey 485 36.5 677 45.0
FTP 79 59 58 3.9
InstantMessenger 56 4.2 76 5.0
MSN  Yahoo Messenger
E-mail 20 1.5 24 1.6
18 1.4 14 0.9

* 2004 2005
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3.1.26

2004 2005
1,330 1,506
1,347 101.3 1544 1025
ADSL 1,128 84.8 1,346 894
Cable 116 8.7 93 6.2
TI( )/ 62 4.7 79 52
12 09 - -
29 2.2 26 1.7

* 2004 2005

3.1.27 2003 2005 17.4%
10 2005 10-14
3.1.27

2003 2004 2005
887 100.0 2,382 100.0 2,381 100.0
0 195 22.0 691 29.0 490 20.6
1-4 174 19.6 215 9.0 187 7.9
5-9 175 19.7 304 12.8 282 11.8
10-14 108 12.2 316 13.3 511 21.5
15-19 50 5.6 119 5.0 71 3.0
20-24 42 4.7 100 4.2 180 7.6
29-29 27 3.0 57 24 22 0.9
30 &9 10.0 273 114 477 20.0
27 3.0 307 12.9 161 6.8
*2003 2004 2005
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( )
3.1.28 2003 2005
( ) 6.2%
pP2p
3.1.28 ( )

2003 2004 2005

2,419 100.0 2,400 100.0 2,400 100.0

178 7.4 264 11.0 326 13.6

2,241 92.6 2,136 89.0 2,074 86.4

( )
3.1.29 3.1.30 2004 2005
P2P BT ezPeer eDonkey  WinMX
ADSL
3.1.29

2004 2005
264 326
296 1121 385 118.1
P2P BT ezPeer eDonkey = WinMX 87 33.0 170 52.1
145 54.9 163 50.0
FTP 58 22.0 39 12.0
6 2.3 13 4.0

* 2004 2005



3.1.30

2004 2005
264 326
271 102.7 337 1034
ADSL 213 80.7 269 82.5
TI( ) 22 8.3 36 11.0
Cable 30 11.4 29 8.9
6 2.3 3 0.9

* 2004 2005

( )
3.1.31 2003 2005 8.4%
1-79 2005 40-79
0 ( ) 2.3%
3.1.31 ( )

2003 2004 2005
188 100.0 264 100.0 326 100.0
0 47 25.0 62 235 74 22.7
1-39 43 22.9 60 27 76 23.3
40-79 34 18.1 55 20.8 85 26.1
80-119 36 19.1 42 159 43 13.2
120-159 6 3.2 9 3.4 7 2.1
160 17 9.0 20 76 30 9.2
5 2.7 16 6.1 11 3.4
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3.1.32 2004 2005
/ 16.1%
1.6% 14.5%
3.1.32 /
2004 2005
2,400 100.0 2400 100.0
734 30.6 695 29.0
1,128 470 1,515 63.1
538 22.4 190 7.9
* 2004 2005
3.1.33
3.1.33

2004 2005
2,400 2,400
2622 1093 2571 107.1
658 27.4 882  36.8
799 33.3 681 28.4
524 21.8 393 16.4
122 5.1 128 5.3
56 2.3 50 2.1
/ 36 1.5 45 1.9
- - 40 1.7
- - 36 1.5
- - 33 14
- 30 1.3
( ) 45 1.9 25 1.0
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- - 22 0.9
- - 18 0.8
151 6.3 - -
43 1.8 - -
27 1.1 -
/ 161 6.7 188 7.8
* 2004 2005
m CD VCD/DVD
( cD ) 1l
( ) CD
(  3.1.13) 2. 2003 2005
26.1%(  3.1.25) 3. P2P
ADSL
(3126  3.127)
B 2005 CD VCD/DVD
2005
CD 14.6% VCD/DVD 23.9%
( 3.134)
3.1.34 2003~2005 CD VCD/DVD
2003 2004 2005
CD 32.8% 39.1% 40.0%
CD ( 16.7% 21.4% 14.6%
)
VCD/DVD 47.2% 51.3% 53.7%
VCD/DVD ( 26.1% 26.1% 23.9%
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IFPI MPA ( 3.1.35)
IFPI MPA
IFPI MPA
3135 IFPI MPA 2003~2005 CD VCD/DVD
2003 2004 2005
CD 32.8% 39.1% 40.0%
IFPI 42% 36% N/A
VCD/DVD 47.2% 51.3% 53.7%
MPA 44% 40% N/A
2005 (84.7%)
"( KKBOX QBand )
2005 (91.6%)
100% ( )
2005 77.7%
CD CD
77.7% 2005 67.4%
VCD/DVD VCD/DVD 67.4%

IFPI in Taiwan http://www.ifpi.org.tw
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13-55
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2005

3.2.1 2005
28.9% 32.1%
39.6% 34.7%
33.9% 37.5%

321 %
( Windows Mac) 1,500 28.9
( PC-cillin Trend) 1,298 32.1
( Photolmpact Photoshop) 712 39.6
( Flash Dreamweaver) 386 34.7
( PowerDVD ) 1,048 339
( Office) 1,346 37.5

322 2005 10.6%
322 %

490 10.6
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1.
32.3 1,500
28.9%
(36.7%)
(18.8%)
(32.2%)
(24.2%)
3.23 —
%
P-value
1,500 28.9
0.000**
844 36.7
656 18.8
0.001**
621 24.2
879 322
* .05
** .01
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324 1,298
32.1%
(38.9%)
(23.7%)
(34.9%)
(28.2%)
3.24 —
%
P-value
1,298 32.1
0.000**
723 38.9
575 23.7
0.009**
539 28.2
759 34.9
* .05
** .01
3.
3.2.5 712
39.6%
(48.1%)
(29.3%)
(42.3%)

(35.3%)

61



3.25

%

P-value
712 39.6
0.000**
391 48.1
321 293
0.048%*
270 353
442 423
* .05
*k .01
4.
3.2.6 386
34.7%
(41.3%)
(26.7%)
36.6% 31.5%)
3.2.6 —
%
P-value
386 34.7
0.003**
210 413
176 26.7
0.288
144 31.5
242 36.6
* .05

ok .01
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3.2.7
1,048 33.9%
(41.9%)
(24.2%)
(38.5%)
(26.9%)
3.2.7
— %
P-value
1,048 339
0.000**
571 41.9
477 24.2
0.000**
420 26.9
628 38.5
* .05
Hk .01
6.
3.2.8 1,346
37.5%
(47.1%)
(25.0%)
(40.7%)

(33.0%)
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3.2.8 —

%

P-value
1,346 375
0.000%**
765 47.1
581 25.0
0.004**
558 33.0
788 40.7
* .05
*k .01
7.
3.2.9
10.6%
( 11.4%
11.7% 8.8%)
3.29 —
%
P-value
490 10.6
0.512
266 11.4
224 9.6
0.310
191 8.8
299 11.7
* .05
*k .01
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()

3.2.10

3.2.10 - %
P-value P-value
1,500 28.9 1,208 321
0.064 0.440
765  26.8 667 31.1
735 31.1 631 33.2
0.657 0.127
13-19 492  30.1 424 36.8
20-29 470  27.7 411  30.0
30-39 304 303 270  27.1
40-49 156 29.1 125 32.0
50-55 67 20.9 59 364
11 364 9 333
0.778 0.085
24 18.8 23 174
193 324 170 379
() 457  28.7 390 33.6
241 309 210 258
478  27.1 413 322
104 288 89 317
3 333 3 66.7
0.947 0.649
4 25.0 3 0.0
257 274 216  31.0
164 29.0 143 315
93 269 79 335
61 295 55 255
74 252 65 242
681  29.1 588 334
51 314 47  27.7
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86 36.5 74 394
13 23.1 12 333
16 25.0 16  40.6
0.553 0.626
825 29.6 717 333
417  29.7 356 29.1
177 249 150 333
81 263 75 327
0.302 0.571
731 31.0 638  34.7
315 29.2 273 30.5
424 252 359  28.7
17 17.6 16 313
3 333 3 333
10 40.0 9 333
* .05
*E .01
3.2.11
/ / (60.0%)
321
%
P-value P-value
712 39.6 386 34.7
362  39.2 0.799 196 342 0.894
350 40.1 190 352
0.737 0.445
13-19 232 37.8 129 339
20-29 206 42.5 112 39.0
30-39 160 36.4 87 322
40-49 75 449 40 38.8
50-55 34 382 17 17.6
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(

)

13
76
223
116
238
44

119

81
38

35

33
318
27
39

13

390
194
81
47

352
159
189

40.0

4.8
44.3
39.1
38.2
41.8
38.3

0.0

16.7

43.7

30.2
42.1

43.8

41.9
39.0
38.9
51.1
26.7
30.8

41.1
38.3
39.7
324

38.7
48.8
34.2
50.0

0.0
20.0

0.132

0.585

0.584

0.066

10
39
117
67
122
30

67

46
28

10

16
174
12
25

213
109
43
21

167
82
128

0.0

10.0
38.5
32.0
41.5
35.5
31.1

0.0

100.0

28.9

26.1
37.5

50.0

20.8
35.2
333
60.0
83.3

0.0

38.1
31.5
27.9
31.0

33.4
47.4
28.7
50.0

0.0
20.0

0.440

0.030**

0.384

0.089

%

*k

.05

.01
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3.2.12

3.2.12 -
%
P-value P-value
1,048 339 1,346 375
537 32.1 0.201 681 358 0.195
511 357 665 39.2
0.597 0.313
13-19 338 332 445 37.1
20-29 324 335 421  37.1
30-39 227 339 276 399
40-49 104 383 136 39.7
50-55 51 292 59 254
4 625 9 556
0.917 0.182
18 27.8 21 9.5
132 36.6 177 379
() 317 32.0 416  37.7
173 33.0 214 34.6
334 347 425 395
71  36.2 91 39.6
3 50.0 2 50.0
0.805 0.755
2 0.0 4  50.0
183 308 221 385
116 334 143 35.0
57 383 83 349
45  38.7 56  35.7
49 293 69 348
475 334 617 37.1
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36 37.1 45 533
60 41.1 81 40.7
10 50.0 12 333
15  30.0 15 333
0.967 0.673
578 344 751  38.2
288  33.0 365 37.0
120 345 159 384
62 31.6 71 31.0
0.654 0.163
498  36.1 645  40.6
230 334 296  36.8
297  30.5 382 327
13 30.8 13 30.8
2 50.0 3 66.7
8 375 7 429
* .05
ok .01
3.2.13
3.2.13 %
P-value
490 10.6
0.526
256 10.8
234 10.3
0.751
13-19 157 12.7
20-29 157 11.0
30-39 105 8.2
40-49 51 9.6
50-55 18 5.6
2 0.0
0.866
4 8.3
55 13.7
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() 154 8.6
85 10.0
152 11.1
38 13.9
2 0.0
0.800
86 9.0
0 0.0
57 14.2
26 12.3
20 9.7
23 43
217 11.4
15 0.0
32 9.5
5 20.0
9 11.1
0.254
267 10.4
145 11.8
44 13.2
34 2.9
0.671
223 10.6
104 12.3
151 9.7
7 2.9
3 0.0
2 25.0
* .05
*% .01
]
( /
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38.7%
BSA
(
3.2.18)
BSA
3218 BSA
2003 2004 2005
N/A N/A 38.7%
BSA 43% 43% N/A

P192
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VCD/DVD

2005

6.3 2004
2004
7.4

3 161

72

2003
2005
2005

(25.5%)’

CD

2004
0.9

CD



P2pP

(peer-to-peer,  P2P)
4.1 2003-2005
2003 n=1,300 | 2004 (n=1,113) 2005 (n=1,081)
CD 32.8% 39.1% 40.0%
2003 nN=692 2004 (n=672) 2005 (n=723)
VCD/DVD 47.2% 51.3% 53.7%
4.2 2004-2005
2004 (n=2,400) 2005 (n=2,400)
55.4% 62.8%
11.0% 13.6%
4.2
pP2p
82.5%
2004  65.0 2005 606 2004 549
2005 50.0 P2P 2004 36.5 2005
45.0 2004 330 52.1

73




(Asymmetric Digital Subscriber Line, ADSL) 11.0
T1 (1.544 Mbps )

pP2p

pP2p

VCD/DVD
(22.9%)

(cable modem) T1

74

P2P
BT  Bit Torrent

Tl

4.9%

ADSL
BT

(34.3%)

BT



2004

CD

2004

31.7

Kuro

75

CD

63.1
39.7

ezPeer

VCD/DVD

63.1

61.9

43.0

pP2p



Office 62.7

Office
Microsoft Office

Office

(70.4%) 42.4
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38.7

51.5

0.3

10.6

50.6%

ADSL

0.7
0.7

35.1%

77

59



78

30.1%

10.6%

(51.5%)



79

(70.4%)

Bit Torrent(



Agreement on Trade Related Aspects of
Intellectual Property Rights, TRIPS Agreement >

WTO
TRIPS border detention

WTO

WTO WTO TRIPS
TRIPS

80



International Federation of Phonographic Industries
International Fédération Phonographique Industrie, IFPI 2004
2005 Commercial Piracy Report

11

12 13

7 Intellectual Property Crimes:

Are Proceeds from Counterfeited Goods Funding Terrorism?, HEARING BEFORE THE COMMITTEE ON
INTERNATIONAL RELATIONS, U.S. HOUSE OF REPRESENTATIVES, Serial No. 108-48, 108" Cong., 1%
Sess., at 11, 12 (July 16, 2003)(Statement of the Honorable Ronald K. Noble, Secretary General,
Interpol)

§ IFPI, The Recording Industry 2004 Commercial Piracy Report, pp. 11-12 IFPI, The
Recording Industry 2005 Commercial Piracy Report, p 16

9

4
10 SID
Code
6
1 VCD DVD LD CD-ROM CD
8
12 Export Monitor System EMS

81



14

10

12

4 TRIPS

TRIPS

82



TRIPS

15

16

17

U.S. Department of Homeland

Security
18
World Customs Organization WCO
IPR Strategic Working Group

15 36 12
16

34-35
17
8 National Intellectual Property Law Enforcement Coordination Center (NIPLECC), 2002-2003

Annual Report, p. 15, available at: http://www.uspto.gov/web/offices/dcom/olia/globalip/niplecc.htm

83



19

202003 WCO

21
(WCO Model Law™) TRIPS
“TRIPS-plus”* WCO
WCO
TRIPS
WCO
23
24
WTO
19 WCO-IPR Strategic Group http://www.wcoipr.org/wcoipr/default.htm?/
wcoipr/Menu_Introduction.htm 11/13/2005
* wco WCO IPR
Training Programme
WCO-IPR Strategic Group Country Reports  Provision of Assistance
http://www.wcoipr.org/wcoipr/default.htm?/wcoipr/Menu_Introduction.htm
06/30/2005
22003 2 20 WCO
WIPO 2004 5 19
** TRIPS
Special Border Measures TRIPS
TRIPS TRIPS TRIPS
WCO
model law TRIPS TRIPS-plus

B 10 11-12

24

84



WIPO WCO
Interpol

WTO
WTO
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86

61.9

Ezpeer

Kuro

Kuro



IFPI
Commercial 2005 Piracy Report

Peer-to-Peer P2P
Peer-to-Peer P2P

45.0% P2p
52.1% P2p

Peer-to-Peer P2P

Peer-to-Peer P2P networking
25
P2P
» Dan Kegel 07/17/1999 NAT and Peer-to-peer networking
http://alumnus.caltech.edu/~dank/peer-nat.html 06/28/2005

87

2005



pP2p

horizontal peers

26

Peer-to-Peer  P2P

212001
MP3 28
FTP » Peer-to-peer
P2P
30
Peer-to-Peer P2P
P2P
MP3
31
P2P P2P
32 P2P

2 8/19/2002 ---Peer-to-Peer

http://www.apipa.org.tw/Area/Article-ViewADA.asp?intAreaType=4&intADA ArticleID=92 &strSortTa
rget=adaArticleID 06/28/2005

27

http://www.gio.gov.tw/info/publish/yearbook/list04 p138.html 06/28/2005
2 MP3 2001 4 15
http://www.libertytimes.com.tw/2001/new/apl/15/today-pS.htm 06/29/2005
» IFPI 05/24/2001  IFPI
http://www.ifpi.org.tw/statement.files/header.htm 06/29/2005
30 02/15/2005

http://www.tipo.gov.tw/service/about/about_us/about us_performance_content.asp?wantDate=false&ot

ype=5&postnum=6480&from=perf 06/29/2005

3 KURO 2003 10 3
http://www.libertytimes.com.tw/2003/new/oct/3/today-so3.htm 06/29/2005

32 kuro http://www.kuro.com.tw/Kuro/function.htm

88



pP2p

2005 6 27 Metro-Goldwyn-Mayer
Studios Inc. v. Grokster, Ltd. MGM v. Grokster 33

34
P2P
P2P P2P
35

36
http://sos.music.com.tw/fag2.htm#b3 06/09/2005
33 http://www.supremecourtus.gov/opinions/04slipopinion.html
06/29/2005

* Hope Yen 06/27/2005  Supreme Court rules Internet file-sharing services can be held responsible
for music theft

http://news.Ip.findlaw.com/ap/0/51/06-27-2005/cafa00205cd7c8cd.html 06/29/2005
35

36

&9



37

38

P2P
39
40
37
38 92 566
39 49 2330
4 67 1737
66 6 6 66 0578

90



41

P2P
P2p
P2p P2p
P2P
pP2p

2 P2P
http://www.tipo.gov.tw/secret/secret_discription/secret_discription_3.asp 11/13/2005
4 56 1643

57 2375
2 Kuro http://sos.music.com.tw/fashionow?2.htm 06/10/2005

91



2003 06 25

530 216
# 2003 06 25
(@]
07 1
4 530 2001 10 05

530

43

44

2006

92



530
216

530

46

45

45 216 1987 06 19

46

93



47

47

94



P2pP

intentional inducement

P2p

intentional inducement

Inducing Infringement of Copyrights Act of 2004 *
ISP 9
Inducing Infringement of Copyrights Act of 2004 >0
51
48 http://www.publicknowledge.org/issues/s2560 06/29/2005
¥ http://www.publicknowledge.org/pressroom/releases/pr082404 06/29/2005
30 S. 2560, 108™ Cong., 2 Sess. (2004) “Induce Act”

51

“the term ‘intentionally induces’ means intentionally aids, abets, induces, or procures”

95



vicarious contributory

Grokster
52
1
Peer-to-Peer
2
P2P
53
3
2 Metro-Goldwyn-Mayer Sudios, Inc. v. Grokster, Ltd.,,  U.S.  , 125 S.Ct. 2764, 162
L.Ed.2d 781 (2005)
33 ezPeer
ezPeer
EzPeer http://max7.ezpeer.com:8899/popup/co_page.htm 06/13/2005

96



ezPeer Kuro
ezPeer > Kuro
35 P2P
ezPeer
Kuro
ezPeer Kuro
Internet Service Provider ISP

56

> See Jessie Ho (07/10/2005), “Ezpeer found not guilty in landmark copyright verdict,” Taipei Times,
at http://www.taipeitimes.com/News/front/archives/2005/07/01/2003261705 (visited on 11/11/2005).
. 09/10/2005 ~ KURO

http://www.cdn.com.tw/daily/2005/09/10/text/940910d1.htm 11/11/2005
56
1.
Internet Access Provider IAP 2. Internet Platform
Provider IPP 3. Internet Content Provider
IAP /ADSL/
IAP IPP
ICP <<
>> 92 pl

97



ISP

57

88.6
ISP
| SP
ISP
ISP
¥ ISP
ISP

57 IFPI 2005

58 128

98

78.6

ISP

ADSL
ISP



59

ISP
60
ISP
ISP
ISP
ISP
Digital Millennium Copyright
Act DMCA ISP
61 62 ISP
DMCA ISP
Title Online Copyright
Infringement Liability Limitation
512 ISP
63
> 316-317
o0 35 317
o Playboy Enter.,Inc. v. Frena et. al ,839 F Supp. 1552 (MD Fla. 1993)

Supp.1361 (ND Cal. 1995)
8 DMCA ISP

(Transitory Digital Network Communication) 2.

Religious Technology Center v. Netcom On-Line Communication Services,Inc. 907 F

1.
System Caching 3.

(Information Residing on Systems or Networks at Direction of Users)

4. (Information Location Tools)

99



DMCA ISP

ISP
ISP o ISP
65
(Notice and take down)
512(c)(3) ISP
ISP
512(g)(3) Counter Notification
2005 4 30 5 30
ISP

512(c)(3) 512(g)(3)

66 ISP
ISP
ISP
ISP
ISP
67
64 DMCA 512(c)(1)(A)
@)
(ii)
(iii)
65 DMCA 512 (¢)(2) (3)

66

67 ICP ISP 2005
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ISP

ISP
ISP
ISP ISP
ISP
ISP
ISP
O
( )
68
5 30
% WIPO Technical Protection Measures DMCA

Anti-circumvention

101



Technical Protection Measures

access copy transmit
% Keyplugs 70
Smartcard Password Watermarking
"' Serial Copy Management Systems SCMS
Encryption content scrambling system CSS 72
WIPO
WIPO Copyright Treaty 7
WIPO Performances and Phonograms
Treaty ™
* 2002 9
14
71
7 61 13
7 WCT

Contracting Parties shall provide adequate legal protection and effective legal remedies against the
circumvention effective technological measures that used by authors in connection with the exercise of
their rights under this treaty or the Berne Convention and that restrict acts in respects of their works
which are not authorized by the authors concerned or permitted.
™ WPPT

Contracting Parties shall provide adequate legal protection and effective legal remedies against the

102



DMCA

Anti-circumvention

WIPO
DMCA Copyright
Protection and Management Systems 1201
1201
1201(a)(1)”
1201(a)(2)" 1201(b)(1)
7 DMCA
78

Lexmark v.
Static Control

circumvention effective technological measures that used by performers or producers of phonograms

in connection with the exercise of their rights under this treaty or the Berne Convention and that restrict

acts in respects of their works which are not authorized by the performers or producers of phonogram
concerned or permitted.

7 17 U.S.C 1201(a) Violations Regarding Circumvention of Technological Measures—(1)(A) No
person shall circumvent a technological measure that effectively controls access to a work protected
under this title.

7617 U.S.C 1201(a)(2) No person shall manufacture , import , offer to the public , provide , or

otherwise traffic in any technology , product , service , device , component , or part thereof.
77

Lexmark pl
8 DMCA 1203
injunction
DMCA 1204 1201

103



WIPO 7

80

DMCA

Council Directive 2001/29/EC on the

harmonization of certain aspects of copyright and related rights in the

. . . 81
information society

79

105
73-74

80
Council Directive 91/250/EC on the legal protection of computer programs

Council
Directive 98/84/EC on the legal protection of services based on , or consisting of , conditional
access

Council Directive 2001/29/EC on the harmonization of certain aspects of copyright and
related rights in the information society

119 71-81
81

96/91/EC

104



82

82
83

105

83

119

75-76



2.

85
3.
4,
84 26 4
85 75 87
86 75 88

84

106

Lexmark

86



87

75

&9

107

87



MP3

Adobe 58
SanDisk
Gruvi card
Secure digital memory card SD memory card  *°
PDA
MP3 Gruvi
card CD %0
SanDisk
OEM
digital rights management
digital rights management
digital expiration
5 http:/www.52z.com/soft/4616.Html
http://www.ayxz.com/soft/520.htm 06/18/2005
b http://www.sdcard.org/sd_memorycard/index.html 11/09/2005

90

11/09/2005

http://informationweek.com/story/showArticle.jhtml?articleID=171201347

108



91

digital rights

management Windows Media Player
92
NOKIA 2001
NOKIA Music Player NOKIA Audio
Manager
NOKIA Music Player Intertrust
AAC Advanced Audio Coding MP3 .

Windows

Media Player RealPlayer

Bit Torrent time shifting

P2P

2004 34.6 2005 45.0
o DRM
http://www.fisc.com.tw/share/security-6.asp 06/18/2005
92 http://www.microsoft.com/windows/windowsmedia/tw/drm/default.aspx
06/18/2005
% NOKIA Music Player
http://www.eprice.com.tw/news/?news_id=202 06/18/2005
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2004 33.8 52.1 P2P

P2P Bit Torrent BT
BT P2P
.torrent BT
200KB/s BT
BT
torrent .
time shifting Sony Corp. V.
Universal City Studios, Inc. Betamax Video Tape Recorder
VTR Sony  Betamax VTR 1
2 3
% Betamax VTR
97
1 2
3 Sony Corp. V.
Universal City Studios, Inc. Sony Betamax VTR
BT

MGM v. Grokster °°

o BT 2004 12
18 http://enews.ccu.edu.tw/modules/news/article.php?storyid=746

06/30/2005

% 464  US. 417 (1984)

http://caselaw.lp.findlaw.com/scripts/getcase.pl?court=us&vol=464&invol=417 06/30/2005

%0464 U.S. 417, at 422.

7 1d, at 423.

% No. 04-480, 545 US. (2005)
http://caselaw.lp.findlaw.com/cgi-bin/getcase.pl?court=US &navby=case&vol=000&invol=04-480
http://www.supremecourtus.gov/opinions/04slipopinion.html 06/30/2005
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BT
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Sony Beta
Sony
Sony Corporation of America v.

Universal City Studios ,Inc.

Sony

112



Kuro Ezpeer

Napster Grokster

2001 Napster
MusicNet™”

MusicNet
Yahoo! America Online Virgin Digital

9 MusicNet http://www.musicnet.com/  2005/11/10 visited

113



9.95 100

CD
MusicNet
Pressplay 2001 12 Sony & BMI
2003
Roxio

Napster 2003 10
Napster

Napster 9.95

99
6.95

Apple iPod+iTune Apple

114



1. iPod
iPod  Apple
a. 25 b. 20Hz 20,000Hz
c. AAC'™ 16  320Kbps  MP3'' 32 320
Kbps  AIFF'® Apple Lossless WAV (
WMA'®)  d.
iPod 59%
92%
2. iTunes
1Tunes 104
iPod
2003 4 iTunes
iPod
AAC MP3 30
99
iTunes 62%
1 AAC Advanced Audio Coding AAC AT&T Dolby Lab Fraunhofer
IIS  Sony MPEG 4
I1SO AAC 48
1:20 MP3 30 MP3 MP3 CD
Apple iPod Apple
iPod AAC
Apple iTunes AAC
""'MP3 MP3 MPEG Audio Layer-3 Fraunhofer IIS
MP3 CD1:10  1:12 CD MP3
12 AIFF  Audio Interchange File Format
% WMA Windows Media Audio WMA Windows Media
WMA MP3 WMA

DRM

104

115

iPod



3. i1Pod +iTunes

Apple
Apple iPod + iTunes
iPod
Zen Portable Media Centre (
MP3 WMA
1Tunes)
20G
3.8
80
499 USD
Yepp YH 999
499 USD
iRiver PMC 100
KKBOX
KKBOX Skysoft
2004
KKBOX

105

streaming media

103 (streaming)

116




Kuro
Ezpeer  IFPI

106 1,380
KKBOX

KKBOX

(1)
streaming
plugin ( Real Player, Quick Time Player, Micorsoft Media Player)
106. 2) 2005 2005
2005 1 1,380 (0-100 )
60.25% 12 64.14% 1,031
(53.78%) (67.55%)
(60.64%) 12 25 1031
(53.78%) (67.51%) (48.65%)
(65.02%) (463 ) 53.62 (382
) ( )
63.23% ( ) 46.70% 44.40%
42.01% 17.53%
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234

)

3)

118

Apple

243

10



18

23

119

10



250 550

(Individual management)

collective management/administration
107 108

197 Collective management is the exercise of copyright and related rights by organizations acting in the
interest and on behalf of the owners of rights. WIPO Collective Administration of Copyright
and Neighboring Rights (What is collective management of copyright and related rights?)

http://www.wipo.int/about-ip/en/about_collective_mngt.html#P46 4989 (visited

2005/5/31)
1% 1847 Bourget Henrion Parizot Ambassadeurs

1849
1851
— SACEM
< 1) —
> 14 1998 6 236-239

120



109

ASCAP (The American Society of Composer,
Authors and Publishers)
JASRAC
DAWN2001 '’
JASRAC

WIPO

109 WIPO Collective Administration of Copyright and Neighboring Rights

1o JASRAC DAWN 2001 http://www.jasrac.or.jp/profile/business/dawn/releasee.htm
(visited 2005/5/31)
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DRM

122



123



111 112

113

Eining & Christensen

Eining & Christensen

114
‘“ 2003 6 4 9-10
1994-2002
2002
113,283,000
12 2003 4 6-8
113 85 6

e Christensen A. L. & M. M. Eining, "Factors Influencing Software Piracy: Implications for

Accountants," Journal of Information Systems, Spring 1991, 67-80. Christensen A. L. & M. M.

124



3 4 5
Eining & Christensen (1)
2)
utility 3)
4
—>
)
115
Simpson
Simpson 1994

Eining, "A Psycho-Social Model of Software Piracy: The Development and Test of a Model," Ethical

Issues in Information Systems Use, edited by R. M. Dejoie, G. C. Fowler and D. B. Paradice. Boston,
MA: Boyd and Fraser, 1991, 182-188.

115

8 6
6-7
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116

6. 2 Si mpson

Eining  Simpson

116

126

2)

19914

85




Simpson

117

117

13-14

127

85




118

Logo

CD-Recordable'"”’

Softlifting

OEM 120 o
OEM

OEM

18 http://www.filemaker.com/company/legal/software piracy types.html 2005/11/1

visited
9" CD-Recordable CD-R
CD-R CD-Rom(CD-Read only memory)
120 OEM OEM
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(Softlifting)

129



Copyright Protection Center

130



131

6.4



office 13.5%
52%

1984
Federation Against Software Theft
FAST

121

121 FAST http://www.fast.org.uk/ (2005/11/1 visited)

132



122

(price) (value)
123
124
122
http://www.siia.net/piracy/fag.asp (2005/11/1 visited)
$10,000-$50,000 $1,000
$50,000-$100,000 Up to $2,000
$100,000-$500,000 Up to $5,000
$500,000-1 million Up to $20,000
Over 1 million Up to $50,000
123 — 1994
(Philip

101

124 David J. Hooffman

133



14.8

27,000 Office
1920 A. C. Pigou
125
Kotler) 2004 11 16-20
125 carl Shapiro Hal R. Varian
1999 52-53

134



Versioning

126
127

54
68-73

135

127

126



129

A. C. Pigou

(lock-in):

128
129

80-82
58

136

128



(

)

30.7

Linux

137

Office



Organization for

Economic Cooperation and Development OECD

138



)
(USB) port/flash memory)

130

130

139

(

(universal serial bus



()

( )
( 18 U.S.C. §2319 (2000, Supp. II)

(expectation to receive)

(bootlegging)

131

()

131 ( Racketeer Influenced and Corrupt Organizations (RICO)
Act, Pub.L. 91-452, Title IX, §901(a), 84 Stat. 941 (1970), codified as 18 U.S.C. §§1961-1968)

Lauren D. Amendolara, Notes, Knocking Out Knock-offs: Effectuating the Criminalization of
Trafficking in Counterfeit Goods, 15 FORDHAM INTELL. PROP. MEDIA & ENT. L. J. 789 (2005); EU
Commission, Proposal for a European Parliament and Council Directive on criminal measures aimed at
ensuring the enforcement of intellectual property rights, COM (2005) 276 final (12 July 2005)
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132

() (secondary
infringement liability) (contributory liability)
(vicarious liability) (intentional inducement)
133
134
() (Internet service provider, ISP)
132
( (audio fingerprinting) )

(Federal Rules of Civil Procedure)
(d) (preliminary injunction)
(describe in reasonable detail ~ the act or acts to be restrained)

A&M Records, Inc. v. Napster, Inc., 239 F.3d 1004 (9™ Cir. 2001); 284 F.3d 1091 (9™ Cir. 2002)
133 Kalem v. Harper Brothers, 222 U.S. 55 (1911)(The “Ben Hur” Case)
134 0940037996 ( )

141



(notice and take-down)

o
( )
(“safe harbor” rules)
() (anti-circumvention)
o
() (parallel imports)

(international

exhaustion)

142



()

()

(errors correction)

()
(discovery)'*
135
(deposition)

143

(cross

discovery

(interrogatory)



examination) (adversarial litigation)

(plea bargaining)

()

144



( (Walt Disney Company)
o )

(digital rights management)

(computer hackers)

Sony

136

136 Tom Zeller, Jr., Sony BMG Sued over CD’s with Anti-Piracy Software, NEW YORK TIMES,
November 22, 2005, at C6
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(Apple Company)

1Pods 1Tunes

(self-regulatory process)
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