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Geographical Geographical Total
certification mark collective trademark
Taiwan national 39 77
Foreign national 24 51
Total 63 128 20191231 updated
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Geographical Mark
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requirements

Must contain a name of a region
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\ 4 should
specify
Certified/designated goods or services
]
A 4
The goods or services from the region should
possess a specific quality, reputation, or other
characteristics
]
\ 4 Notes of
the use
The linkage between the specific quality, reputation,
or other characteristics of the goods/services and the
geography of the region may include:
* Natural factors
e.g. Soil, climate, wind, water quality, elevation, and
humidity of the region Application

e Humanity factors fee
e.g. Manufacturing process, methods, or techniques that B
are the tradition of or unique to the region Registration

fee

Application

procedures

Geographical certification Geographical collective
mark trademark

Ajuridical person, a group
or a government agency
which is competent to
certify another person's
goods or services

An association, society
or any other group which
is a juridical person

With representativeness

A foreign applicant considered to be representative is
one who can provide documents proving that protection
is received under its name in the country of origin

Capable of managing and supervising the use of the mark

¥

1. Characteristics to 1. Member qualifications
be certified by the 2. Conditions for use of the collective
certification mark trademark

o 3. Methods of managing and
2. Conditions for use of the supervising use of the collective

certification mark trademark

3. Methods of managing 4. Provisions against any violation of
and supervising use of the regulations
the certification mark 5. Any person of the corresponding

geographical region whose goods
or services and qualifications meet
the conditions contained in such
regulations shall be allowed to
become a member of the applicant

v

The proprietor and members
whose goods or services
meet the requirements
specified in the regulations
can request use of the
collective trademark

4. Procedures for applying
to use the certification
mark and resolving
disputes thereof

Whoever meets the
requirements specified in
the regulations can request
use of the certification mark.
The proprietor of said mark
may not request such use

The proprietor has no right to stop a third party from indicating a
place of origin relating to his/her own goods or services through
accepted business practices or other honest methods

v

NT$ 5,000 per application NT$ 3,000 per class

NT$ 2,500 per registration NT$ 2,500 per class
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