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e — Tackling ongoing and emerging piracy activities

Time Programme Venue
0830 Registration Ballroom 1
0900 Opening Ceremony — Welcome Address
1. Mr Sivakant Tiwari, Chair of APEC Intellectual Property Rights Experts’ Group Ballroom 1
2.  Ms Chan Lai Fung, Permanent Secretary, Ministry of Law
0915 Theme 1: Traditional Forms of Piracy vs Emerging Forms of Piracy — The Worldwide
Phenomenon
Moderator:
Mr Sivakant Tiwari, Chair of APEC Intellectual Property Rights Experts’ Group
(5 mins)
Ballroom 1
Speakers:
1. Mr Denis Croze, Acting Director-Advisor, Copyright & Related Rights Sector, World
Intellectual Property Organization, Switzerland
2. Mr Fabrice Mattei, Managing Director, Rouse & Co International, Thailand
3. Mr Tim Dwyer, Senior Anti-piracy Investigator, Microsoft Singapore
(20 mins per speaker)
1010 Q&A Ballroom 1
1020 Tea-Break Foyer
1035 Theme 2 part 1: Online Counterfeiting and Piracy — New Challenges, New Strategies
from the Perspective of Business Entities
Moderator:
Mr Viktor Cheng, Senior Assistant Director-General, Infrastructure and Capability
Development Division, Intellectual Property Office of Singapore
(5 mins)
Ballroom 1
Speakers:
1. Mr Wong Siew Hong, Director, Infinitus Law Corporation, Singapore
2.  Ms Yen Ong, General Manager (Asia), Soundbuzz Pte Ltd, Singapore
3. Mr Steven Liew, Director and Legal Counsel, Government Relations, eBay, Asia
Pacific Region
(20 mins per speaker)
1140 Q&A Ballroom 1
1200 Lunch Ballroom 2
1315 Theme 2 Part 2: Online piracy — New Challenges, New Impact from the Perspective of
Industry Associations
Moderator:
Ballroom 1

Ms Helen Daniels, Assistant Secretary, Copyright Law Branch, Attorney-General's
Department, Australia
(5 mins)
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Speakers:
1. Mr Cyril Chua, Entertainment Software Association [ESA], Singapore
2.  Mr Ang Kwee Tiang, Regional Director (Asia-Pacific), International Confederation of
Authors and Composers Societies [CISAC], Singapore
(20 mins per speaker)
1400 Q&A Ballroom 1
1415 Theme 2 Part 3: Online Piracy — New Challenges, New Policies from the Perspective of
Government Policy-Makers
Moderator:
Mr lan Goss, General Manager, Business Development and Strategy Group, IP Australia
(5 mins)
Speakers: Ballroom 1
1. Ms Pancy Fung, Assistant Director, Intellectual Property Department, Hong Kong,
China
2. Ms Helen Daniels, Assistant Secretary, Copyright Law Branch, Attorney-General's
Department, Australia
3. Mr Alvin Sim, Deputy Director, Legal Policy and International Affairs Department,
Intellectual Property Office of Singapore
(20 mins per speaker)
1520 Q&A Ballroom 1
1535 Tea-Break Foyer
1550 Theme 3: Online piracy — Using Public Education and Awareness to Combat Online
Piracy
Moderator:
Ms Liew Woon Yin, Director-General, Intellectual Property Office of Singapore
(5 mins)
Speakers: Ballroom 1
1. Ms Jennifer Chen, Deputy Director, Public Outreach Department, Intellectual
Property Office of Singapore
2. Ms Dongbi Kim, Deputy Director of the International Organization Team, Korea
Intellectual Property Office
3. Ms Marcela Orozco, Head of Intelligence, Direction of Intellectual Property
Protection, Mexico
(20 mins per speaker)
1655 Q&A Ballroom 1
1710 End of Day One
1830 Welcome Cocktail hosted by IPOS The Vault

Day Two - Conducting effective market research on IPR awareness and sharing of best

practic
Time Programme Venue
0900 Review of the Project

Speaker: Ms Jennifer Chen, Deputy Director, Public Outreach Department, Intellectual | Ballroom 1
Property Office of Singapore

(5 mins)
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0905 Theme 4 : Using Market Research to Your Advantage
Part 1: The Basics
Speaker: Mr Peter Baldwin, Managing Director, Intercedent Asia, Singapore
(1hr 15 mins)
1. Introduction to Market Research
1.1 In-house versus external research >> cost, expertise/experience, objectivity, etc
1.2 Preparing an RFP (request for proposal) >> issue, objectives, research plan, schedule,
fee, etc
1.3 Selecting and working with research agencies >> experience, service level, software,
industry expertise, etc
Ballroom 1
2. Research Design
2.1 Problem definition >> what is the problem, what is the cause, information required to
solve, courses of action?
2.2 Framing research objectives >> hypotheses, key questions, scope of research
2.3 Qualitative versus quantitative research >> role in-depth interviews, focus groups
3. Basics on Sampling
3.1 Reasons for sampling >> cost, speed, inability to access population, etc.
3.2 Types of sampling >> random (stratified, systematic, cluster), etc. others e.g.
convenience, judgement ...
3.3 How to decide on a sample size
1020 Tea-Break Foyer
1050 Theme 4 Part 2: Using Market Research to Your Advantage — Making Sense of Your
Research
Speaker: Mr Peter Baldwin, Managing Director, Intercedent Asia, Singapore
(1 hr)
4. Data Processing & Analysis
4.1 Coding >> mutually exclusive, exhaustive , etc
4.2 Forms of tabulation >> cross tabulation Ballroom 1
4.3 Data analysis & interpretation >> consistency, accuracy, completeness, eligibility > charts
5. The Final Research Report
5.1 Types of report >> format
5.2 Structure of report >> Executive Summary, Scope & Methodology (limitations), Findings,
Conclusions, Recommendations
5.3 Presenting the Final Report >> audience: internal, press conference
1150 Lunch Ballroom 2
1300 Breakout sessions — Theme 4 (Part 1)
Breakout 1 - Breakout 2 — Breakout 3 —
Malacca Room Sunda Room Karimata Room
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Embarking on A Research

1) Do you really need to conduct a
research?

2) What problems are you solving?

Engaging A Research Partner

1) How do you write the
specifications to engage a
research partner/ agency?

2) Evaluating and choosing the right
agency

Asking Questions and

Questionnaire Design

1) What makes a good question

2) Asking sensitive or threatening
questions

3) Basic classification questions

4) Developing a questionnaire

Trainer:
Mr Peter Baldwin

Moderators:
Ms Jennifer Chen &
Mr Vjek Bradaric

Embarking on A Research

1) Do you really need to conduct a
research?

2) What problems are you solving?

Engaging A Research Partner

1) How do you write the
specifications to engage a
research partner/ agency?

2) Evaluating and choosing the right
agency

Asking Questions and

Questionnaire Design

1) What makes a good question

2) Asking sensitive or threatening
questions

3) Basic classification questions

4) Developing a questionnaire

Trainer:
Ms Loh Poh Chin

Moderators:
Mr Peter Willimott &
Ms Janet Law

Embarking on A Research

1)

Do you really need to

conduct a research?

2) What problems are you
solving?

Engaging A Research

Partner

1) How do you write the
specifications to engage a
research partner/ agency?

2) Evaluating and choosing
the right agency

Asking Questions  and

Questionnaire Design

1) What makes a good
question

2) Asking sensitive or
threatening questions

3) Basic classification
questions

4) Developing a
questionnaire

Trainer:

Mr Ross O’Brien

Moderators:
Mr Kevin Lim &
Ms Jenny Wong
1430 Tea-Break Foyer
1500 Breakout Sessions - Theme 4 (Part 2)
Breakout 1 — Breakout 2 — Breakout 3 —
Malacca Room Sunda Room Karimata Room

1. Types of research — Focused
Group Discussion for B2B
research

2. B2B research

1) How is B2B research different

2) Sampling issues

3) Response rates and access

Trainer:
Mr Peter Baldwin

Moderators:
Ms Jennifer Chen &
Mr Vjek Bradaric

1. Types of research — Focused
Group Discussion for B2B
research

2. B2B research

1) How is B2B research different

2) Sampling issues

3) Response rates and access

Trainer:
Ms Loh Poh Chin

Moderators:
Mr Peter Willimott &
Ms Janet Law

1.

Types of research -

Focused Group Discussion
for B2B research
2. B2B research

1) How is B2B research
different

2) Sampling issues

3) Response rates and
access

Trainer:

Mr Ross O’Brien

Moderators:
Mr Kevin Lim &
Ms Jenny Wong
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1630 Theme 4 Roundup (Panel Discussion)

Panellists:

Mr Peter Baldwin, Managing Director, Intercedent Asia, Singapore

Ms Loh Poh Chin, Research Associate, Intercedent Asia, Singapore / HK

Mr Ross O’Brien, Managing Director, Intercedent Asia, HK

Ms Jennifer Chen, Deputy Director, Public Outreach Department, Intellectual
Property Office of Singapore

Mr Vjek Bradaric, Assistant Director, Marketing & Customer Engagement, IP
Australia

Mr Peter Willimott, Director, Marketing & Customer Engagement, IP Australia
Ms Janet Law, Manager, Marketing Division Intellectual Property Department, | Ballroom 1
HKIPD

Mr Kevin Lim, Deputy Director, Intellectual Property Office of Singapore
Ms Jenny Wong, Head, Marketing Division, HKIPD

Objective of this session is for the speakers and moderators to sum up
the findings / data gathered from each break up as sharings for every

economy.

This session will be led by Intercedent Asia.

Q&A
1730 End of Day Two Workshop
1830 Dinner hosted by IPOS, IP Australia and HKIPD Le Baroque Alfresco

Day Three - Conducting effective market research on IPR awareness and sharing of

actices
Time Programme Venue
0900 Theme 5 Part 1: Market Research — The WIPO Experience

Speaker: Mr John Tarpey, Acting Director of Public Outreach and Communications | Ballroom 1
Division, WIPO

(30 mins)

0930 Theme 5 Part 2: Market Research — APEC

Pilot Research Findings
Review of findings:

1. Developed vs Developing Economies Ballroom 1
2. Latin America vs North America vs SE Asia

Speaker : Mr Peter Baldwin, Managing Director, Intercedent Asia, Singapore

(1 hour)
1030 Q&A
1045 Tea-Break Foyer
1105 Theme 5 Part 2: Market Research — The Pilot Economy Experience (Panel
Discussion)

Ballroom 1
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Moderator: Mr lan Goss, General Manager, Business Development and Strategy, IP

Australia

Review of current IP Public Education & Awareness research by attendee

Economies (from Exploratory research)

Speaker: Mr Peter Baldwin, Managing Director, Intercedent Asia, Singapore

Sharing of experience by HKIPD - Desighing Public Education & Awareness

programmes for general public from research findings
Speaker: Ms Jenny Wong, Head, Marketing Division, HKIPD

Sharing of experience by IP Australia - Designing Public Education & Awareness

programmes for the tertiary sector from research findings

Speaker: Mr Peter Willimott, Director, Marketing & Customer Engagement, IP Australia

Panelists: Canada, Chile, Mexico, Peru, the Philippines, Thailand, the USA & Vietnam

(5 - 10mins per speaker)

1230 Lunch Ballroom 2
1330 Breakout Sessions - Theme 5 (Part 1) : The Local Experience
Breakout 1 — Breakout 2 — Breakout 3 -
Malacca Room Sunda Room Karimata Room
Theme 5 - The Local Theme 5 - The Local Theme 5 - The Local
Country-specific research | Country-specific research issues | Country-specific research issues
issues
All participants are encouraged to | All participants are encouraged to
All participants are encouraged to | share their past PE&A programmes | share their past PE&A programmes
share their past PE&A | which may have incorporated | which may have incorporated findings
programmes which may have | findings from research (whether | from research (whether
incorporated findings from | commissioned by their agency or | commissioned by their agency or
research (whether commissioned | published statistics from other | published statistics from  other
by their agency or published | departments) departments)
statistics from other departments)
Trainer:
Trainer: Mr Ross O’Brien
Trainer: Ms Loh Poh Chin
Mr Peter Baldwin Moderators:
Moderators: Mr Kevin Lim & Ms Jenny Wong
Moderators: Mr Peter Willimott & Ms Janet Law
Ms Jennifer Chen & Mr Vijek
Bradaric
1500 Tea-Break Foyer
1515 Theme 5 Roundup
Objective of this session is for the speakers and moderators to sum up the findings / data | Malacca &
gathered from each break up as sharing for every economy. Sunda Room
This session will be led by Intercedent Asia.
1600 Theme 6: Heading into the future — Getting Prepared for More Challenges Ahead Ballroom 1
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Speaker: Mr Matthew Forno, Director, International Cooperation, IP Australia
(20 mins)

Phase Il

1625

Closing Ceremony — ‘Thank You’

Ms Liew Woon Yin, Director-General, Intellectual Property Office of Singapore
Ms Pancy Fung, Assistant Director, HKIPD
Mr lan Goss, General Manager, Business Development and Strategy Group, IP Australia

Ballroom 1

1650

End of Day Three / Workshop
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M2 HEMAETHRAETRAZRERH

Questionnaire (Qualitative) on Public Education &
Awareness of Intellectual Property for developed
Economies

Good morning/afternoon, my name is <name of interviewer> a public opinion market research
company. On behalf of the government agency overseeing intellectual property (do not
mention name) we are conducting a short <length of survey> minute survey concerning
people’s views on intellectual property and its role in business and the community. Please let
me assure you that we are not trying to sell you anything and that this interview is completely
confidential; the information you provide will not identify you or your employer. The survey
results will help the government improve its services to the community. May I please briefly
speak with you on this matter?

OK — CONTINUE.....ccciitiiiiiiiiininrieieincieiecarenenanns OK
SCREENING QUESTIONS
S1

Do you work for any of the following organizations...(Read out list)

The government-DISQUALIFIED.......ccccciiiiiiiaiiniiiiiinicessersersscssessmesses 1
A market research firm-DISQUALIFIED........ccciciiiiiiiiiiiiiiiniiiinsieninncnnens 2
Neither of the above-Continue........ccccevviiiieiiiiiiiiiiiiiierieiiirerreecersessmmsasenss 3
Don’t know/refused-DISQUALIFIED.......ccciciiieeetiieeeiieeeterenecenceesenancennes 99

1. BASIC UNDERSTANDING OF IP

Before we begin the main section of the survey I want to emphasize that there are no right or

wrong answers. We are just looking for your honest views and opinions.

Q1
To what extent do you agree or disagree with the following statement? “I am familiar with the
term Intellectual Property’’. Would you say that you: Strongly Agree, Agree, Neutral, Disagree

or Strongly Disagree with the statement.

R G ST E BRI AR BSR4 IR A R AT A T R 4 e i
G HD > LN EPTRBIZE IBHE T B HEBN AR - (EEE AT FHERIEAE - EIE
DIEPIRBIR HEHPIRIT #5275 -
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Neither agree nor diSAgree......covvveeiiiriienioiniiietinrisrcsetensossssssssessssscsnssnsse 3

DASAGI@E. . euuiireiiniiinieiniientorerosstsstsestonsesnsssnssesssnstsessossssnsssnssnsosnssnsssnsss 4
Strongly disagree (SKip t0 Q4)...ccciveiniiiiiiuiniiiniierierieiieiiareesessessscesssssesess 5
R USEA. e uueeeiiiiiinneeeieninneeteceerenneeceerennnsecccsssnscccessssssssecssssnassecossensssnns 99
Q2

When you hear the term “Intellectual Property”, what is the first thing that comes to mind?
What else comes to mind? (Prompt if needed-copyright, ownership, patents, software, music,
trademarks, property, etc.)

First

mention:

Subsequent mentions:

Q3

What forms or types of intellectual property protection (if any) can you recall? Any others?
For those that are recalled, what do they protect (probe for more than simply “patent”, ”’trade
marks”, etc? (Prompt if needed — patent, copyright, trademark, industrial design, trade
secrets, license agreements, software, etc.)

Fill in any IP types mentioned in Q2.

What is protected?

N A W N =
A~~~ e~ o~
~ O~ ~ ~ ~

2. CONSUMER BUYING BEHAVIOR : BUYING PIRATED AND
COUNTERFEIT GOOD

Q4
Do you know of anyone who has downloaded music, film clips or computer games from the
Internet? If yes, why do you think people make illegal downloads?

Reasons for illegal downloading:
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Q5

Have you ever bought pirated or counterfeit goods? Is yes, which pirated or counterfeit goods
do you buy? (Prompt if needed-CDs/ VCDs/ DVDs, software, branded goods (clothing and
accessories), games, photocopied books, cigarettes, perfume, etc.)

1.

U T

Q6
Over the past 12 months, has it become easier or more difficult to buy pirated or counterfeit

goods and why is it so?

Q7
Have you ever mistakenly bought pirated or counterfeit goods believing them to be the

original? If yes, what actions did you take?

3. RATIONALE FOR IP PROTECTION&REASONS FOR INFRIGEMENT

Q8
What do you think are the main reasons for protecting intellectual property? (Prompt if
needed-to protect the interests of inventors/manufacturers/ the IP right owners/private

property, to insure fairness, etc.)

Q9

In your opinion, why do some people think that it is not necessary to respect others’
intellectual property?(Prompt if needed-genuine goods are too expensive, genuine IP rights

holders make too much money, cannot find original products, etc.)

39



Q10

In your opinion, what are the main reasons for the widespread availability of pirated and
counterfeit products in <name of economy>? (Prompt if needed-cheaper price of pirated goods,
inadequate enforcement of laws, unethical businesspeople reaping excessive profits, greed,

poor IP awareness, etc)

4. AWARENESS OF ADVERTISING/PROMOTIONAL CAMPAIGNS
This section is only relevant if there has been a relatively recent specific public (or

private) IPR campaign.

Q11

Have you seen or heard any advertising or promotions recently about piracy or intellectual
property?

e 1

INO (SKIP t0 Q14) .euvieiiniiiniiineiintinrientcsatorsesssssssssassossssensosssonsssnsssssssssssanes 2

Don’t know/refused (SKip to Q14)....cccivuiiininiieiieiiiaiornicisrestosasosasssnsorasnse 99

Q12

Where did you see or hear these advertisements or promotions? (Prompt if needed-cinema, TV,

radio, at the start of a DVD/VCD movie, newspapers, etc)

Q13

What is the main thing that you remember about the advertising or promotion?(Prompt if
needed-stop piracy, piracy is illegal/ immoral/ wrong, the music and /or graphics, copyright

infringement, buy and use originals, etc.)

Q14

What slogans have you heard or seen promoted in <name economy>? (Prompt if needed-“Say
NO to piracy”, “Piracy Kills creativity”, “Don’t use pirated software”, “Stop illegal

uploading/downloading”, etc. Make sure list includes any local slogans.)
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5. AWARENESS OF THE IP AGENCY/DEPARTMENT AND ITS
PROMOTIONAL ACTIVITIES

Q15
What organization(s) is/are responsible for granting and/or registering Intellectual Property

(IP) rights in <name of economy>?

Q16
What are the main duties of the <name of IP agency/department>? (Prompt if needed-promote
awareness of IP rights, register trademarks/patents/designs, educate public on the importance

of IP, encourage creativity, etc.)

Q17

What slogans about intellectual property protection can you remember?

6. PERSONAL INFORMATION

Q18

Gender (Do not read out-if unambiguous.)

1LY G2 1
1T 1 2
Q19

In which income category is your monthly personal income? (Convert to local currency-see

notes.)

No income (e.g. student, retired, homemaker) .........cccoveeevrveiiinienrcnneisenrannnnnnl

Less than USSL,000.......cueeeeeieeeieeieierereeeerieeeseseesessesesssssnsessssessnsasssesssens 2
USST,001-2,000. ... ccucieeneneeneneeneeeeecrecnccecesscnssescseessescassscsssssassscnsessncssses 3
USS2,001-5,000....ccucieeneneeneneeneeeeecreencesecesscasssescseessescnssscsssssasssessssssssssens 4
More thanUS$5,000.......c.eeeruereeereenreeiereeeeresearesensessesssenssssesesenssssasessssens 5
RefUSed....coouiieiiiniiiiiniiiniiiniiieineiccaiseetornrosstssstsestoratsnsssnsssssssesssasssaseses 99



Q20

What is your highest level of educational attainment?

Primary or DelOW...c.cveeiiieiiieiiieiiiiieienieraicietecatonssonsssssscssscsssosssossssnassnas 1
(S TT670) 114 21 o 20 2
15 43 121 o TR 3
2 L1 O 929
Q21

What is your age now?

Below21 (minimum age for survey participation is 14 years) ....c.ccceetvvveenceenes 1
21-30 YOAIS.ceueteneiinetieatasscssscsossessosssesssosssosssssssosssossscessossssssssnsssnscssssanes 2
RY B 11T ) 3
A1-50 YOAIS. euereeterecseatesressscssssessosssasssosssssssssssssssosssssssossssssssssssssssssrass 4
More than 50 Years.....ceeeieieieiaiieeiieetioscssscistessscssscsssesssossscsssssssssscssssanes 5
L L1 1 99

This concludes the interview-on behalf of <name of IP agency/department> thank you very

much for your time.
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Questionnaire (Quantitative) on Public Education &
Awareness of Intellectual Property for developed
Economies

Good morning/afternoon, my name is <name of interviewer> a public opinion market research
company. On behalf of the government agency overseeing intellectual property (do not
mention name) we are encountering a short <length of survey> minute survey concerning
people’s views on intellectual property and its role in business and the community. Please let
me assure you that we are not trying to sell you anything and that this interview is completely
confidential; the information you provide will not identify you or your employer. The survey
results will help the government improve its services to the community. May I please briefly
speak with you on this matter?

OK — CONTINUE.....cccciiiiiiiiiiiniiiiciniiniciscsnssnscnnes OK
SCREENING QUESTIONS

S1

Do you work for any of the following organizations...(Read out list)

The government-DISQUALIFIED.......ccccccivitiiieiiiniieeiinrseetsnsssnscsnsscssannse 1
A market research firm-DISQUALIFIED........cccceetiiiiiiiieeierneeeennncennceanans 2
Neither of the above-Continue...........ccceieiiiiiiiiiiiiiiiiiiiiiiiiiiiiniienn. 3
Don’t know/refused-DISQUALIFIED.......ccccciettitiiininnniineisncsnrcnmsiccassnsen 99

1. BASIC UNDERSTANDING OF IP

Before we begin the main section of the survey I want to emphasize that there are no right

or wrong answers. We are just looking for your honest views and opinions.

Q1
To what extent do you agree or disagree with the following statement? “I am familiar with the
term Intellectual Property”. Would you say that you Strongly Agree, Agree, Neutral, Disagree

or Strongly Disagree with the statement.

T8 1) 1 Fed T N 1
N N 2
Neither agree nOr diSAZIee......ccvvveeirierireireninenrntoesrosssssstsessorsssessossssssssnses 3
D) T T 4
Strongly disagree (SKip t0 Q3) c.ccviieiieiieiiuiieiiniiniieiieiieiiniensearsnssasemcsscessess 5
L 1 T 99
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Q2

Are you aware that there are laws to protect intellectual property in <economy name >?

2. SHOPING AND INTERNET BEHAVIORS

Q3
How often to you buy a CD/ VCD/DVD?

At 1east ONCE @ WEEK.....vuiieiiieiieiiiiiiiiniiereieiersemmnimnissnississssssssssssssessnsssmnns
About once a MONtN...ccvivieiiiiiiiiiieiiiniiieisietsercerecsstsnsssssosmssamssssrsssasesssssssnas
About once every tWo MONENS.....cvviiriiiniiiniiiniiiniseeisiatosrmmmmmmsmmsssisssessssses
Less than once every tWo MONtNS....c.iciiiiiiiiriiiiiiiiiisiiciisicsssmnmisemisssesssosns

N R RN =

A5 VA A8 ) 1 S

Q4

How often do you buy branded goods, not including grocery-type products?

PN U T ) 1 W T () < P PN 1

ADOUL ONCE A MOMEN..c.uuueiiiiieiiiiieiiiiienetereeereeeeeecsesensesecenseeeccsssssssssansssssssssas

2
About once every tWo MONENS.....cvviieiiieiiiniiieiiiniiretsretsestmmmmmmmmimmissssensessd
Less than once every two MonthS.......ccciviiiiieiiieiineiiniiseccnrcmmnnmnnisnssssneesensd

5

275 VTS 0 € ) 1 | TN

Q5

How often do you play computer/ console games?

AL ]CASE ONCE @ WEEK . eeeiiiiiiiiiiiiiiiiiiiiiinneneneeeeeceeeeesesesessssssssssssssssssssssesesssasssnns 1

ADOUL ONCE A IMNONEN..ceviiiiiiiiiiiiiteiitttetttteeteetteeseeseesennsnsssssereseensessesssesssssssans

2
About once every two MONtNS......cccviiieiiiiiiaiiiniieeiiieiieetommmimmmisemessssesssd
Less than once every two MonthS.......cccvviviiieiiieiineiinniseccnremmnnmnnissenessesssssd

5

N VBT e e ueteeenneeeeieeeeeeteeeeeseeseeeeasesessssessessssssssrensessesssasessssssessssesssssssnsnnssssens

Q6

How often do you use the Internet?

Several hours a day......cccveveieeiiercinniinecinrcnnncnns TR |

A few times a WeeK...ooeveeiiirierereeneneneerecenennnnnes

AL ]CASE ONCE A WEEK e eeeeiiiiiiiiiiiiiiiiiieeiennentenscenesesesssessssssssssssssssssssssesssssesssssnns 3




Q7

How often do you download music, film clips or computer games from the Internet?

At least once a WeeK.....ocovuviiiiniiiiiniinieniiniinnennns
About once a MONth......ccciuiiiiiiiiiiiiiiiiiiiiiiiiiiieiieiteesisetoimnimsississsiosssssssses
About once every two months......
Less than once every two months..
IS5 VS 0 € ) 1 | RPN

3. BUYING BEHAVIORS: BUYING PIRATED AND COUNTERFEIT

GOODS

Q8

How readily available are imitations (fakes) of the following consumer goods in <name of

economy>? On a scale of 1 to 5, where 1 means imitations (fakes) are widely available and 5

means there are no imitations (fakes) available.

1- 2- 3-
Widely Mostly | Sometimes
available available available

4-
Rarely
available

5.
Not

available

88
Don’t
know

99
Refused

Branded watches/ jewelry

Fashion clothing/
accessories’

Music CDs

Software-operating system
(e.g. Windows) and
application (e.g. Word,
Excel)

DVDs’

Games (e.g. PC games,
X-Box, Gameboy)

Note: 1-includes bags, shoes, belts, sunglasses, hand phone accessories, etc

2 -also VCDs where relevant

Q9

In your opinion, what is the quality of the imitations-as compared to the originals-for the

following consumer goods in <name of economy>? On a scale of 1 to 5 where 1 means the

imitation is as good as or better than the original, and 5 means the imitation is much worse

than the original.

1-
As good as
original

2-
Slightly
worse

3.
Significantly
worse

Alot
worse

5.
Much
worse

88
Don’t
know

99
Refused

Branded watches/
jewelry
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Fashion clothing/
accessories

Music CDs

Software-operating
system (e.g. Windows)
and application (e.g.
Word, Excel)

DVDs

Games(e.g. PC games,
X-Box, Gameboy)

Q10

How much cheaper are imitations of the following consumer goods in <name of economy>? On

a sale of 1 to 5, where 1 means imitations are 20% less than the price of genuine products and

5 means that imitations are more then 90% cheaper than imitations.

1-
20 %]les

2-
40% less

3-
60 % less

4-
80% less

5.
90 % less

88
Don’t
know

99
Refused

Branded watches/
jewelry

Fashion clothing/
accessories

Music CDs

Software-operating
system(e.g. Windows)
and application (e.g.
Word, Excel)

DVDs

Games (e.g. PC
games, X-Box,
Gameboy)

Q1

When shopping for the following types of consumer goods, do you look for features of

genuineness? On a scale of 1 to 5, where 1 means you never look for features of genuineness,

and 5 means you always look for features of genuineness(e.g. holograms)

1-
Never

Rarely

2-

Sometimes

3- 4-
Often

5.
Always

88
Don’t
know

99
Refused

Branded watches/ jewelry

Fashion clothing/ accessories

Music CDs

Software-operating system

(e.g. Windows) and

application(e.g. Word, Excel)

DVDs

Games (e.g. PC games,

X-Box, Gameboy)
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Q12

Have you ever bought pirated or counterfeit goods?

D T PP 1
INO (SKIP t0 Q14).ccciuiiiaiiiiiieiiieiieieintcisioncicssscssssessosssosssassssssssssssssssnscnse 2
Q13

How often do you buy pirated or counterfeit goods?

O e e et eeeeieiiiiieiieiieneeeseeseesesseceeseseessesscessessossossassassssssssssessassssssssesssenssssss 1
N0 11150111 1S PPN 2
TS (1 1) 1 | D P PPN 3
N VBT e e ueteneenneeeeeeeeeeeeeeeeeesseseseessesssssesssssssssssssssssssssssssssasesesnssssssssensssssessens 4
Don’t recall/Tefused......eeeeeeeeeeneeiieieiiitiiiiereteeeetectecteeceseensersssesesssesssssssssssns 5

4. ATTITUDES TOWARD INTELLECTUAL PROPERTY

Q14

To what extent do you agree or disagree with the following statement? ”’It is wrong/immoral to
sell pirated or counterfeit products, knowing that they are infringing the IP rights of other,”
Would you say that you: Strongly Agree, Agree, Neither Agree nor Disagree, Disagree or
Strongly Disagree with the statement.

T8 0 1 Fed T R 1
N (T 2
Neither agree nOr diSAZIee. . ....cccveeeriireirerirmiseriearsenrossssstrsssssssssesssssssssssnns 3
D) T T 4
Strongly disagree (SKip t0 Q3) c.ccoviiiiiiiniiieiineiineiinrcenicsnrsearossssesssmmmcsnsoscns 5
A ) o N 99
Q15

To what extent do you agree or disagree with the following statement? ”’It is wrong/immoral to
buy pirated or counterfeit products, knowing that they are infringing the IP rights of other,”
Would you say that you: Strongly Agree, Agree, Neither Agree nor Disagree, Disagree or

Strongly Disagree with the statement.

StrONGLY Q@Iee...ccuuiuuiieiiiiiiieiiaiieiieiietinisstsstsssssesssoesssssessessossessssssmssmssesss 1
N 4 T 2
Neither agree nOr diSAZIee......ccevvieiiiriieiriniisnrcenresrstniarotassrassesssessssssssssnns 3
D) T T 4
Strongly disagree (SKip t0 Q3) c.ccoviiiiiiieiiieiineiieiinrcenrcinriearossrsesssmmmcsnsoscns 5
A ) o N 99




Q16

In your opinion, which of the following situations constitute an infringement of IP rights?

Refused/DK
Selling pirated CDs/DVDs/VCDs or computer software/ games........ccoeeeeureenen 1 99
Buying pirated CDs/DVDs/VCDs or computer software/ games........cccoeeveveennnn 2 99
Buying a genuine CD and then converting it to an MP3 format for uploading
to the Internet and sharing with other people........c.cccoviiiniiiniiiiiiiniiiniiennn 3 99
Buying a genuine CD, ripping it into the personal computer before
transferring into an MP3 player for personal uSe.......cc.cccvveiinriinriinrnerisenronnns 4 99
Buying counterfeit 00ds......ccveivriiiniiiiiiiiiiiiiiiiiiiiiiiiiiitiaitiaiiiitstttsercsatone 5 99
Lending original CDs or DVDs/VCDs to friends......ccccceveieiiinioieisncincenrecnses 6 99
A businessman uses another company’s famous trade mark on his product........ 7 99
A teacher records a TV programme and plays it in her class to help her
students understand a topic she is teaching.........c.ccoecivieiiiniiiiiiieiniiineiennnieee 8 99
A student photocopies a single chapter of a reference book he/she
iS USING fOr reVISION...vviieiiiniiiniiieiiieiiiriineirnerintsatsestseacsnscsnssenssensossrasasones 9 99
Someone copies licensed software from his office and installs it at home........... 10 99
Someone visits newsgroup/ websites and downloads MP3/ movies / e-books/
games and shares the files with friends........ccccvveiiiiiiiiiiiiiiiiiiiniiiiiiniciaien 11 99
Someone visits newsgroup/ websites and uploads MP3/movies/e-books/
games to the Internet to Share........ccoveiiiiiiniiiniiiiiieiiieiieriinecsiecinrsenncsasone 12 99
Q17
How necessary is it to protect intellectual property rights? Read out options
A5 W8 1 U1 PRI 1
(01111720 1 [TV o1 o) 2
021117011111 TG T ) o) N 3
Not at all NECESSATY . uvueieiieiniieiiiiieiieieiitietitiiieitieitectttstertecntsssesmmsnseses 4
DON’t KNOW..uiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieiteiectstscscescnssnscmmmnesceses 99
Q18
How important is the protection of IP rights to the development of local creative industries?
(Read out options)
A5 W1 111110) o £ 1 11 1
J 11110100 o 721 1| Z 2
Neither important nor UNIMPOrtant........ccoceveiieiiiiiiiiiiieiiiiieiieiriieeiecisn 3
L0]170111 110) o 71 1| AN 4
Not at all IMPOrtant.........ccceveiiiieiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiereecntimeeeseen 5
Irrelevant/ there are no local creative industries.......c.cceceeiiiniiiiieiiiiiaiieinnnen. 6
LD 10) R A 410N 99



Q19

How important is the protection of IP rights to the health of the overall economy in <name

economy>? (Read out options)

RS W1 111110) o £ 1 1 N 1
1113 0700 721 1L 7 2
Neither important nor UNIMPOrtant........cccveeiiieeiiieaienniersiesicssscssnesssmmescsnse 3
L0]170111110) o 71 1| AN 4
Not at all IMPOTtaNt......ceuivieiiieiiieiienioreisretsesissscssscssssssssssscsssssssssssmessssssss 5
Irrelevant/ there are no local creative industries........cccceviieiinieciciirirniinnens 6
DON’t KNOW..uiueiiniiuiiiiiaiieiiniiniiacieiiaiieiessentonmossssssessessessessssssssesssnssssasssns 99

5. AWARENESS OF ADVERTISING/PROMOTIONAL CAMPAIGNS
This section is only relevant if there has been a relatively recent specific public (or
private) IPR campaign.

Q20

Have you seen or heard any advertising or promotions recently about piracy or intellectual
property?
N 1

INO (SKIP t0 Q22)..ciuiiieiineiieiieieneciestsercssscsssssssssssssssssscsssssssssssssssesasonaes 2

Don’t know/refused (SKip t0 Q22)....ccciiieiieiieiiniciniciesciaressrcssssestsssssssnnses 3

Q21

What impact did the advertisement or promotion have on you? To what extent do you agree
with the following statement: Strongly Agree, Agree, Neither Agree nor Disagree, Disagree,

Strongly Disagree.

1- 2- 3- 4- 5- 88

agree disagree know

99

Strongly Agree | Neutral | Disagree | Strongly Don’t | Refused

They made me more aware of
the harmful effects of piracy

I did not understand the
message in the advertisement/
promotion

I do not see the impact that
piracy has on my life

They made me want to buy
original/ legitimate products

I bought original/ legitimate
products because of the
advertising/ promotions
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6. PERSONAL INFORMATION

Q22

Gender (Do not read out-if unambiguous.)

MLALC. e eeiiiineeeeeeereneereeesenneceecesessesecccsssscnssecssssssnsescassnassesssssensssssnesssessssnsssssl
S 11 21 (T RN

Q23

In which income category is your monthly personal income? (Convert to local currency-see
notes.)

No income (e.g. student, retired, homemaker) .........cccoeevieiniiiiniinrnniinrinnnnn 1

Less than USSL,000.......cueieeeierereeieierereeeerieeeseseesessessssesensessssessnsasssessses 2
USST,001-2,000....0.cciuiieeineineieenieneeneeneeeeenseesencessessssssssessssssssssssssessesssses 3
USS2,001-5,000.....ccceerureenrnennereenreeeereceresesesessassersssssasssssssssnsssensssnssssssess 4

More thanUS$5,000.......c.ceereereeereenreeiereeeeresearesensessessscnssssesesenssssasessssens 5

R S . eiiiiiiiiiiiiiiiiiiiiiiiiiiiitieeeeeeeteeteteeseeeceeseesecssssssssnssosssnnessssenesanes 99

Q24

What is your highest level of educational attainment?

Primary or DelOW...c.cveiiiiiiieiiieiieiiiiienienaiiietocatonarossscsssosssonsssessonsssnsssnas 1
NTTW1) 111 21 o R 2
2 321 o 20 R 3
2 1 99
Q25

What is your age now?

Below 21 (minimum age for survey participation is 14 years) ......cccceeeeriuenrnns 1
0 1 ) 2
RY B 11T ) 3
1-50 YOATS. euereetteetseatanscssscssssssscsssesssosssossssssssssscssssessosssssssssssssscssssanes 4
More than 50 Years.....cceeereeereeaiieetseatsnscenscanrossssssssssssessossssssssssssssssssans 5
2 ) 99
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