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devoid of any distinctive character : those which do not enable the relevant
public to repeat the experience of a purchase if it proves to be positive, or to

avoid it if it proves to be negative, on the occasion of a subsequent acquisition
of the goods or services in question.
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2 Ta minimum degree of distinctive character is sufficient to render inapplicable

the ground for refusal set out in that article. ;| (See Judgments of the CFI in

Case T-34/00, Eurocool Logistik GmbH /OHIM, “EUROCOOL”, paragraph

39).
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Article 7 : Absolute grounds for refusal
The following shall not be registered:

(b) trade marks which are devoid of any distinctive character;

(c) trade marks which consist exclusively of signs or indications which may
serve, in trade, to designate the kind, quality, quantity, intended purpose,
value, geographical origin or the time of production of the goods or of
rendering of the service, or other characteristics of the goods or service;

(d) trade marks which consist exclusively of signs or indications which have
become customary in the current language or in the bona fide and
established practices of the trade;
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* Toriginality is not a criterion for the registration of trade marks | .
> R 73/1998-2 BA, ‘BEAUTY ISN'T ABOUT LOOKING YOUNG BUT

LOOKING GOOD?’, 11 February 1999.
® Manual of Trade Mark Practice - THE MANUAL CONCERNING

PROCEEDINGS BEFORE THE OFFICE FOR HARMONIZATION IN THE
INTERNAL MARKET (TRADE MARKS AND DESIGNS) PART B
EXAMINATION-7.3.6-Slogan.

99.7 B ERRBT 139 #A



BR B S AR S A R BT 48

FHRFwsk 22 - LR PR =e T FFRL A
S %ﬁﬁﬁﬁ~$%M°&ﬁmmaﬁi’EA{ru%@
TR e blde IR F ERsEk eiRE o de? A% 41 #7407 Your spare

change could change your life | (1% 5 4 E &7 st ex B inea—- 4 )
Y 3a% 9 2 38 479 Your search ends hear ;( i% 4 mfj"*u % 1%42 (hear
22 here 5 4p 02 )) o ¥ F F RGE L iRiE o 4 E%itﬁ‘ﬁ 32 #gen T

Reassuringly Expensive ; (4 A 2w eifef ) » ¥ % 30 5737 5

'

& 4ri TNot for girls ) (* 327 & )> F 3ER R+ Ko #‘Fﬁ’%lr)a
R

Feel at home while you roam | (% éﬂfqbz\ ERe RS Y Ry 12
# ¢ T Don’t dream it, drive it | ( % & = £ £ > ;Ul?;i‘hﬁﬁ 1); ¢
¥ 353842 4@ * g §p 0 [ Listen, Learn, Lead | (¥ ~ &
¥ oARE) e Vb e A RARE o blde ¥ GAs 25 spen T
Why be normal ? (e =2 )5 ¥ G- % 25~ 41 570" Impossible

¢

is nothing ; (X3 P A& 3 ¥ i ) ;

ERFRefe o blde i ¥ AN 38 MpeiEr o H 3l fpan

Fie® 39450 T We're on a

journey. Come withus | (#V ¥ it f3icig F > e » 2L ipEes | o
(—- ) A ¥ Q‘/‘ mﬁﬂ%-}%ﬁ"

T Ew® RAF &8 RIG Fal Ly o R
BoiBIp s Gl ¥ j.!—* % 27 % 37 # ¢ T Looks like grass...feels
like grass...plays like grass | * » OHIM 12 CTMR 7(1)(b)¥% %5 > 75f (s

7 Case T-216/02 Fieldturf v OHMI (re ‘LOOKS LIKE GRASS... FEELS LIKE
GRASS...PLAYS LIKE GRASS’) [2004] Par.
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¥ T Since slogans primarily fulfil functions other than that of a trade mark in the
traditional sense, these signs are only distinctive for the purposes of Article
7(1)(b) CTMR if they may be perceived immediately as an indication of the
commercial origin of the goods and services in question, so as to enable the
relevant public to distinguish, without any possibility of confusion, the goods or
services of the owner of the mark from those of a different commercial origin”
(See Judgments of the CFI in Case T-130/01, Sykes Enterprises, Incorp.,/OHIM,
“REAL PEOPLE. REAL SOLUTIONS”, paragraph 20, and in Case T-122/01,
Best Buy Concepts Inc./OHIM, “BEST BUY”, paragraph. 21). |
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I As regards the applicant’s argument that there are no other competitors which
make use of the same combinations, it must be stressed that the distinctive
character of a trade mark is determined on the basis of the fact that that mark
can be immediately perceived by the relevant public as designating the
commercial origin of the goods or service in question. The lack of prior use
cannot automatically indicate such a perception” (see judgment of the CFI in
Case T-320/03, Citicorp/OHIM, “LIVE RICHLY”, paragraph 88). |
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(1) CFI Case T-138/00
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10 T Registration of trademarks consisting of signs and indications that are.also

used as advertising slogans...is not excluded as such by virtue of such use.
Furthermore, it is not appropriate to apply to slogans criteria which are stricter
than those applicable to other types of sign” (Judgment of the CFI in Case
T-138/00, Erpo Mobelwerk GmbH/OHIM, DAS PRINZIP DER
BEQUEMLICHKEIT, paragraph 44). ,

Mack of distinctiveness cannot be found because of lack of imagination or of
an additional element of originality .

11
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12 Case T-216/02  Fieldturf v OHMI (re ‘LOOKS LIKE GRASS... FEELS LIKE
GRASS...PLAYS LIKE GRASS’) [2004] Par.34.
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T <although the criteria for assessing distinctiveness are the same for the

various categories of marks, it may become apparent, in applying those criteria,
that the relevant public’s perception is not necessarily the same for each of those
categories and that ... it may prove more difficult to establish distinctiveness for
some categories of mark than for others ( Judgment of the CFI in Case T-138/00,
Erpo Mdbelwerk GmbH/OHIM, DAS PRINZIP DER BEQUEMLICHKEIT,
paragraph 34) .
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(= ) 2010 # " Vorsprung durch technik | (5 :E# 3£ 2~ 7 B4 ) %

1% 4 &

Vi A AudiAG (T AR Audi 2@ ) B 70 E Az T E

TE& R 249 %% TVorsprung durch technik | ( #:# 5 advance or
advantage through technology ) = Audi 2 #2003 # 1 % 30 p 2 T
Vorsprung durch technik ; & OHIM #% 1! F #&322p ¥ H#-% pEi
R EAKES 9512141618 ~25~28 353637 ~38~39

' T The possibility cannot be excluded that the case-law mentioned in the

foregoing paragraph of this judgment is also relevant to word marks consisting
of advertising slogans such as the one at issue in this case. That could be the
case in particular if it were established ...that it served a promotional function
consisting, for example, of commending the quality of the product in question
and that the importance of that function was not manifestly secondary to its
purported function as a trade mark, namely that of guaranteeing the origin of the
product. ... in such a case the authorities may take account of the fact that
average consumers are not in the habit of making assumptions about the origin
of products on the basis of such slogans ; (Judgment of the CFI in Case
T-138/00, Erpo Mobelwerk GmbH/OHIM, DAS PRINZIP DER
BEQUEMLICHKEIT, paragraph 35) .
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' Case C-398/08 P Audi AG v OHIM (re ‘Vorsprung durch technik’) [2010]
Par.44 > 45.
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£ - #F ¢35 CTMR 7(1)(b)2 484 2 328 ( 6]4c R 63/99-3,
OJ OHIM 2000 % - j£'3 #F “7”:} SA B &I ) o
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BE-FARE -z o g prap P fEASPEE
L AR S A mﬁm@ﬁgﬁﬁ”ﬁP°“?“m

S
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PR R S SR 0 B R o i LfEde T com ¥
AR RERET P2k 2P L4 TLtd, GmbH | ¥
JM‘@;% A e N I N | Y L ,&iﬁ;& S v 7 s B

Reng ER] > 7 5 ARG B A

- ~ T-441/05, 13 June 2007 %, "1

)

L RUEEES MRS F s L R LR ¢

3536373942 % A3AEIRIE BRE AT HABBELE- 3

B BE B AR 5 4 454 % ¢ A Community trade mark may consist of any
signs capable of being represented graphically, particularly words, including
personal names, designs, letters, numerals, the shape of goods or of their
packaging, provided that such signs are capable of distinguishing the goods or
services of one undertaking from those of other undertakings.

S RARE TR 753

1% Verbal elements.
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20 Case T-173/00 KWS Saat v OHIM (Shade of orange) [2002] ECR 1I-3843,
par.26.

notable specific graphic features.

2 EASYBANK, par.17 above, par.39.

3 Case C-329/02 P SAT.1 v OHIM [2004] ECR 1-8317, par.41.

* Case T-79/00 Rewe-Zentral v OHIM (LITE) [2002] ECR II-705, par.30.
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%6 a banal reminder to consumers.

27 Case C-64/02 P OHIM v Erpo Mobelwerk [2004] ECR 1-10031, par.35, and
Case T-122/01 Best Buy Concepts v OHIM (BEST BUY) [2003] ECR 11-2235,
par.20 and 21.

% Case T-130/01 Sykes Enterprises v OHIM (REAL PEOPLE, REAL
SOLUTIONS) [2002] ECR 1I-5179, par.28 to 30.

99.7 BRMERRT 139



REAR

S BB B TT 4B

CFI:n % CTMR 7(1)(b)##r R %—~ 4|5 2 e 4
5 2N PR AR 2

I%E‘ZW?’A,\;.I o”‘—"—iﬁgﬂ\Iénb‘«L’# ™ )&pqﬁ’_»‘ *’fg“mjﬁ
3
i

T W@ A ,RH%"

F CTMR 7(D)(b)x 4R Rz im0 2 f &ty 7 3
Lk g SRR R FREE D LB A R EH i 2R
H

gpeha 22 BE R &Rl SRR R L

Rw o fRE T 4 CTMR 7(1)(b)Ax #7242 2o 3wl > RiAp M §
HETHE B SRR PR SR o B2 LR
HpER ST f o h mREELRE SR o

%ﬁL%WﬁMﬁfi’¥—1@L;Pmﬁ*%ﬁamwz
PRARZ BB o % 2 D ARM R LA Ardp AR M R F Ap i L
R SRS L L K **W%a%rwwdﬂﬁ
1> = CFIZRBOA @ Eaad - 4 § F 2 F1F > #rdp - & 7 4
AR GHEF S LW F AR TR AR F o R
TR R BB A AT it RS B R 2 FHEBIR R &

FIETE T AR T Ay T2 PRI B R .

* The concept of general interest.
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3% Case T-28/06 RheinfelsQuellen H. Hovelmann v OHIM (VOM URSPRUNG
HER VOLLKOMMEN) [2007] ECR 11-4413, par.32.
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! REAL PEOPLE, REAL SOLUTIONS, par.8 above, par.29.
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32 Case T-79/00 Rewe-Zentral v OHIM (LITE) [2002] ECR II-705, par.30.
LT

http://oami.europa.eu/ows/rw/resource/documents/CTM/case-1aw/jj060201 _en.
pdf -
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relevant sector.

3 Case C-136/02 P Mag Instrument v OHIM [2004] ECR 1-9165, paragraph 30;
Storck v OHIM, paragraphs 24 and 25; and Henkel v OHIM, par.36.

36 Joined Cases C-456/01 P and C-457/01 P Henkel v OHIM [2004] ECR I-5089,
par.39.

37 departs significantly from the norm or customs of the sector.

¥ Case C-173/04 P Deutsche SiSi-Werke v OHIM [2006] ECR 1-551, par.31;
Storck v OHIM, par.26; and Case C-144/06 P Henkel v OHIM, par.37.

99.7 B ERRBT 139 #A



BR B S AR S A R BT 48

I AES T ATSEEER RN L ECTHRE RS Y
rAEP e EEM G PR FAF TG TR KL 14

BOA # 1'% & &z fi%a,gw,# SHENE R Y R
THEPABE 8 Bcies 07 B2l o H R Rk a2
P v AR R E i AR F R ke e
BT > 23 A5 A2 A RR X %,@mﬁm o % CFI
ik BOA éhfi# » 3uh 232 ARG IR AR T2 F & 1 2%
LA

D D RN

-+ - ~ T-230/06 %, " PORT LOUIS |

A& G TR YR 1824 25 F &0 Rk Y R 0
BRI 20 Lot & > e LD B R S R
2P 5 d o 5w Hp o d 22 TPORTLOUIS | €472 & #7y :]grs :

LR 3 L4 TPORT LOUIS ; #i#= > "PORT LOUIS |

AR EATE R W F R B L FEARR O ER LG TG

~

TH
HEE S BTAAL AL F R IHL TS

3% showed to the requisite legal standard.

99.7 mEpEEBRT 139 & | IE



BR B S AR S A R BT 48

¥4 3 PR BOA 2 -7 0w CFl #7373 » CF1 7 I & BOA i

v 1

FEORAPILEFET AT NP SHEHR I E - B
i,; L ki F"ﬁp-r’w“’%:ﬂr% 2Rk @ ikE P AE RS
FHED 2 FEARKIES L OHIM 7
B2 A WM S REF Vi o ARk
PHLERAS T EE R AEEE 0 2 RERMA L
TV G E BRI SRR L T RERE AR L PRE L -
WH2AER 7 LS w Ay 2 8d o &% CFI '
PORT LOUIS | &2 H i 35 T f &3 @ Mo > 12 (75 Fdk o 2b3

B4 AP ST B AR R
L = ~ T-297/07 %, " Intelligent Voltage Guard |

BOA M A X i * > 5% O~ 11 p 573 Lnld  mr iy
HFRrd o ¥ A 2R % CFL#E3%3 o CFI s > #r3) T M o
JERAF R R E R 2 - LRI F e kL
LBl % d ¢t < [ntelligent Voltage Guard | 3 & % %] 307 R 4K B
A5 o lntelligent Voltage Guard ; &4p " E TR FE KR 0

b

D

BT R KRl BV R A TR &AM P20 B0
Ne - BT BREFEF L2 MR 2T BRI R A & AR 4k
| pERF TATTE R M S RE RIS 4
Foedid re e Fler g A FHRAE I A H A &
g F S ME R F A o Pret 4R BOA 2 A2 o R - A%k

&
S

)
W
@
)

% smart charge protection.

99.7 B ERRBT 139 #A




R SE B AR R [ B BT 48

Rk R4 AATLY  FIBOA AFEAL LR TRTLEY

d @ F g e B 2 BRAE e E BRIl i R ER B CTMR 7(1)(c)
FFER &4 a2 LCTMRI()(b)F 2 MEFF < § % 6 %
FTERFRIEF2EERD 7 F305 g RRiRE o w7 &
E .

B 5d @ B

BB 5 % i Ly P B 2 Roamnde s R AR

IR G R LR AP D RREEERR L F R T gy
TR R R R E AR o 1 e e S gy w2

BRIy R Y AR ZFARDHL G F R EF R

BRCHBFERTAR @Y BT 2 BE P R T
BUAM FH 2 LB R 2§ B E 2 TR FE 2
[g,i_42 °

4 R 556/2009-1 GOOD UNIVERSITY GUIDE % -
2 R1801 2008 4 FULLJET par.30.

99.7 mEpEEaT 139 &8 | I



BR B S AR S A R BT 48

- R

CTMR 7Q3)f2f & T 1Eigd @ % B (@b u| b coph F 8L
BEEFARY gL P2 o4 Ft 0 OHIM 7 § 4 g Y 3t
Pop g2 s R o

(=) £ B ARY 300 P 2 8900 f e KR R R

LY gEe poe e aknpt e

F"‘

(=) 5d % P arnl Lo g & R BT & % 227 o B BL AL

B P LT A AN P LD
I FEBFER
BOA #p &1 » & CTMR 7Q3)¥ Je/@zid 2 f7) > fdp H jgif ep
ﬁ%%ﬁﬁi&ﬁﬂﬂﬁﬁﬁ@%%%wﬁﬁﬁ%’ﬁﬂ%”Q%
Bk o AT R AR RA S AR &k CTMR7(Q)® 5 ¥ - &
BRY
AR AR

Yowh i b X 2 ST R RBIR TR 2 2 LR AP

# R 52/2009-2 par.23.

* R1801/2008-4 FULLJET par.31.
# R 269/2009-1 SHOEBUY par.31.
* R 52/2009-2 par.22.

99.7 BRMERRT 139



R SE B AR R [ B BT 48

o~ AR B

4

BORR R 2 B R ALY ik PR R 2 SRR
A d bl xR R R A R 2 R AR S N

> % R 556/2009-1 GOOD UNIVERSITY GUIDE %

ﬂ?t

Tﬂ\

(- )RS FAASHHEPER Y5 O 1657 S 2 ¥ 35
CALRARE B A BN S d P H I o Y FA gt
A= b 3 0 BOA M@ r o Téf 2 | JRIE > {0t
&3 @ 3 0 ¢ % TGOOD UNIVERSITY GUIDE | £ i
e T T, 2 LCTMR (D2 ES:2r £4 o F
g o T 0297 | JRFR 0 MR SRR W oA 2
GEE S B2 B F & oHE 0 & GOOD UNIVERSITY
GUIDE |45 ®_#¢ * »*4= 22745 > 2 3 CTMR 7(1)(b)£ (c)
s Ed Yo

(2 ) AERHRR 3 H B g TR 2RI ot 3 F A
kKge® ol W T e S ERFF 21

v R H T EE PRI R P o

) g @ BEme s SRR LA R 2

ik 7&1 Fgg AN S ;‘:&IV s 7R F'?\Jif; {;}F}—T 4,3_,41 Sl .;“l: R 2 ,}.-'_,33“50

VBB ERLETI
8 an eccentric name for the service.
¥ RKZpar1819~26-27~31¢
0 K%k X par37 e

99.7 BRYMERRT 139



BR B S AR S A R BT 48

o A& ¥ ;%—-& Jfgﬁ,gf»v«—};%; gr;,\%ﬁgi‘;g_% » }& BOA

MHFERETI/F S 0 E L R - AR
%ﬁ$§ww?aiw%&ﬁ’w—@%@i%ﬁ;ﬁ%@
P D APRE N M g SR v B R B AR M2 R

K gvlu%A{%%%°

COEL RN ENE-T 1 S ERNSS E X RS R
ot T o2t T e 52 | JRIEZ. P35 IR JL3ne 2 ¢

FEEE X HAel T2 & E IR -

FCE i BT e OHIM #1205 R348 (5 2 kB2 R s
%?ﬁ’ﬁﬁw@W??"W@w%%’% 2% CTMR 7(3)4 %

3

4r R 474/2009-2 EUROTECH % > BOA 335 §d & #* Bo7 kg

cl

Mo &R AR LR A IR AR S A B B -ﬁx@ HER SRR
TR FEE  FEL - BB G OTAH S G LF A A D
EREL AR - AR FaRZAERNTHRZETE T8 d
P LEP E R M 2 e :,ufwrﬁf- BB RS R N
PHRHB R B ¥ ¥ 948 2 8281 1993-2001 # & & ¥ ¥4
’ﬁﬁﬁﬁiﬁagﬁﬁﬁﬂ P2 2 T Gd B

99.7 BRMERRT 139



AR

S BB B TT 4B

I~ Ed BrBEmuME XL

(- ) R52/2009-2 %, " DRUG INFORMATION ASSOCIATION

Ll SRR f\« 2 # " DRUG INFORMATION ASSOCIATION
VLR R 412 KT ERAAE F L6 R R DRI B
o F AT RPMI R HE% T DRUG INFORMATION
ASSOCIATION | 5 $id 'esh 24f» R EBEH P 52 RixEd (-

T
FA Eﬁ—ﬁf#’z{%—'ﬁ’"}ﬂ’ —‘F'f Bl 2EELZ B2 PRER > T AAENE|M o

U ARAERR G S AR 20 £ AEFFFTALZBL
RyE20HH Bl HEF2 1 FRELE AL 25 ¢
B ¢ R85 18,000 « 12+ » He 3000 4 g Edrei5d L4
Y E AR Y G AL KR G 2 AR e

FEF AR A RS R R E R w

BANLARR 2 AR 2 W TS B LUFRRE T R 2 RGEe

MR- KT AES AAHAER (TERCSEHEAP
B C AR IR P AR FRALT g h TR S

BRIy AR L2 o
VHARIFARACHERAT AT TREELES

PRz B 2K R RA TR EEL B oA KU ERFEEF R L

mﬁ»Bm\mdﬁkﬁﬁaﬁﬂ&k%&uﬁgé?%%

EWEBRE U R APl AR E L BT A

99.7 BRYMERRT 139



BR B S AR S A R BT 48

L
=

@\/’Vﬁfig‘,i‘p‘f—‘*ﬁ'ﬁf@ IR 33 Eﬁ-f%“;’g_%’i\i#‘é_

RS R A 47; HAFHRELEREF > gt @
FHondd 2 BB EE AHBE TR P AT RY Gnp P
H

,E\Jjﬂ;‘iiﬁdﬁiﬁ;?b'ﬁ*‘igﬂéﬁ, E_;}T,;J el SR = B MO %Lb,\z‘gﬁ—

L mE R BEATE 2L CTMRIG)R A 5w H 1 3 o
(=) R 1035/2008-4 %, " ADVERTISING.COM |

BOA ot B2 {8 A b u P2 B> w R Rz i@ * > &

PR N RS A Pe=ar: i o ?"}Ff?&?ﬁ\‘ v BRI ] S
BRI R P R Y e R SR RIS

AR L S R HFERE Y IRE R APMAE 2 H 4 UR
P E4E 0 5 R K@ g RORTFL AP M 2 BGRaaH R L
¥k R

FRR N Y GhE b e R

F_k

@%&ﬁﬁﬁﬁﬁﬁ
2@ o BT AERE Wbﬁ?%&ﬁﬁﬁéﬂ%ﬁ%r
ADVERTISING.COM | Fifhz JRi% > E#B R #4884 5 &
ABRBBYEE A FL G F
WA R @AM R S B R ot
ERAESEE R KA E R ST N AR Rt R

& CTMR 7(3)%. %_ e

3 R E A X parl2 o
2 KERE X parll
¥ KERTX parl3 e

99.7 BRMERRT 139



AR

S BB B TT 4B

(=) R511/2008-1 %, 50 CENT |

¢ 3402 T50 CENT, ¥ 33if 45 2@ * %% 9~ 141825
B SF AT TS0OCENT, A2 5 &7 %4 84740 8

iii’ﬁgﬁmﬁiﬁﬁ%%*m°d%‘ﬁ R R
50CENT G H#E > a2 R %5 i % % 7 ¥1 750 CENT

R g o 7 guwg\ZT'%ﬁ'

ZNE B A DA A SR S EX EROE K - BEELES
FH - IAZIFSATE 2 B8 FERT DRHREY G
B R ip FP 25 F - wpF Ep i

Fid o REBHRTAL BN H o
BOA 2% > WP B P\«ﬂp —é FIT50CENT | €305 v 8% &
koo giRi v LA LR F2Y A 2 @ T50 CENT

SRR R AT AN MRAE LR -

BOA 27 F3n¥ 34 2 8 & T50CENT, 2 % > w2325 §
50 CENT | Flst je &5 el it £

B ER AR A BN B FE WS T
§?@ B AP S TR K LK o
7

14
1%
et
=%
¥

~

"R

G
= =

oy
e
I\

‘m\t
[e]
-_m

LH SEd 82 B 25 @54 PRI FgmE s 3o 2 BOA RS 4
AL ERDEREHE TRY GAAAREZ p EL Al

BHcH 2 SRR BT TR A RSP R R T

—»‘-

R E R T X par2s o

99.7 B ERRBT 139 #A



BR B S AR S A R BT 48

S PR H b

50 CENT

(= ) R 1607/2008-4 %, T SHAPE OF A BLENDER BASE |

CHERLFLE-LPHRIFEI AR TR T
AT - Fl R 2 H[MT A P F AR R KW #F’H-‘""r?a
_ﬁ;,ﬂ fﬁ—«« qwc,:.;@_;. B2 A AR R A Y
'}ﬁ*‘v?fid: heE w2 FARANE SRS PERAEL S

NI o B Al e
Mo 2 RIFHRY F4 3 RBEP Y G h2 AR L F RS

ERER G LEREY N NS F R RN

.

2R S FP o DB ERRZ - B2 F

PR T e P AR e R AR P R A R
R BE (F00 ] TR RR TR LT R AR
B A o PSR R PUNSER AT BT 5 AT S B RS HIETE R -
FHHFARYZHARERS BME A &2 4 Ry R i}!'
FERBIURBD FHLLF L IR A P2 RS
AR R

A HEREGY e R TR EE H 1B §aE 5
2N R ST R § AERE NS § R S T EF S S
%,@ﬁg\ .{fﬁg E:zﬁ'r“%ir%°BOA PR A e IR

99.7 B ERRBT 139 #A



BR B S AR S A R BT 48

B | Bk H BB S E R B B

BOA jt¥ gt srtgi2 Fikit * it i AR R &
PP ¢ 2 4& TVita-Mix | & Tbarboss; % » » Waz FL v
L B AAk R R B A EPZE B AR
—F‘f’. S B (S R R o

(Z ) R476/2008-2 %, " SHAPE OF PROTECTIVE HELMET |

BN R AR < R R R BN ARSART §5 T X
AR T AEMER AV R FAEREE Pﬁ”;}%#—di% ER

FHRRELD FEafiaaferrips  mH - gl

Frl o WA ISR

LR L EX N PRI TEEY:

"ﬁ\

& kg
A

1

2 H

“;Ev

pas)

) et

S

P &R

g
&

=k P
A

I

)

=

e
(\x

) E T AR

¥ K%Ek&Z X par24 -

99.7 mEpEEaT 139 & | I



R SE B AR R R B BT 48

AEMAELN L EH Y LR B2 D 2 F i b 2
Wm@~wﬁs—'ﬁﬁii%%%’ﬁéﬁﬁﬂd%‘¢¥°

BOA init¥ 3 4 fhif: ¢ FHE 47 LR &

REAFE S LR

TR AR ARREF I SPRE ARRR S TN K
’ %%ﬁ%v’ R RET
PERES

a*»‘ 3

+‘

>N\

= 9

o

F 3
= M

ol

f

[}

w 19»*

T

RAFHRANMARRZ2 MBS P HRALB ALY VER
¥ HA X KRB IEE S A LAk A DR A2 B M 0 2
BEF bl Al O T EE R R e R CTMR 7(1)(b)
FPB 2 A e Y A e AFR 17 BRTZHE
%F » 24 Z % Cyprus, Estonia, Latvia, Lithuania, Luxembourg, Malta,
Slovakia and Slovenia ¥ B %2 41 & #icdy - 824 12 42 1F 300 R 54
7 7 H » X ¢ 35 Cyprus, Estonia, Lithuania or Luxembourg # B 7
o ¥ RT Fﬁ“fﬁé: AR AR RE T R X A R EEAZE 200 RIS Y

ERE X >R K 2L AL ML e Cyprus, Latvia, Luxembourg or

Slovenia F R 72 @ A7 2P 5 A A% % -

T LR LIRS SR Y SN
T BE CERREFYEEBTR OBOA MR TR A
Cyprus ~ Latvia ~ Lithuania ~ Luxembourg % B 2. & * 34l > @ 3%

AURPERATG R BELS X RN

99.7 BRMERRT 139




AR BIE R BITT4E

(= ) T-28/08 %, 8 July 2009 » 795 4 = §8 7 1&

S

CFI #7312 % 3wl fd 2z H[¥72 B 2 3R A fddeie > &7 4
%-

o

gm
s

LE

>
v

Y34 berisk BOA 2 4%ig F CTMR 7(3)%2 CTMR
SIQ) (BE ) X FMBET ik iFd e asBBERNA
A A%RBOAT R R GAE- RERERPM I5B SRR
YRS AAEE LD Hehc Lo T R R A TH-F Y, N S
ARBE R RIS R Y R 7 TS AR
R R BB i ’?1‘*’%#”?—’9—';1?1 o F] & # # i United
Kingdom, Belgium, France, Germany, Italy and the Netherlands % 6 &
B i * g o ¢ R R EE 85%7 H o

e CFI3n: » Wikigd & % Boig {8 X 2hulfs > & 1§ % 304 4p

99.7 B ERRBT 139 #A



BR B S AR S A R BT 48

BEN RSP ERRBRD HREFC A

-~ pB-

MR AR
it

Poos TR i

YRR A E - A % TR o ik CTMR 7(3)4 %

SRR A ST ST PERC Ik SR P N S PEs

cAFTEERNTEDFHE THBFE . BRE L 2RR G # Y
LSRR LIEES < X

Y 344k 2 BOUNTY 7 7 & &®l 6 B 34 § &
3.8% &1 e 2FE P Ho Bl

3 F357%piT o LA b RHpREH
ER R A% BOA B EE 6 M 3¢ 5 3

G B d G F o e

v

FlwmE e e IR
EA PR T A REZEBR T TR A it
LR 6 Wi ST EE OB AR R o

CFI 4351 Windsurfing Chiemsee % *|;&-4p 1 » 3 #-33 44 7

ATy SR e FF 2 ¢ 2 - o ¥ A Koardk i eh A BOUNTY
TR A5 B S FR AL 2 LUEP IS AR

A ¥ 1 Austria, Denmark % 2 ¢ 9 & f B ° T4 ik * g7 2

’ /ﬂ 'ﬁg;ﬁgﬁ‘ﬁﬁﬁwj\/ﬁ?°
= ol

HaY H “Ll’ifi"’ﬁ% s CFI 335 A% 2 % ggﬁﬁﬁf%;g * 5 ol

¥

SENRAAHE B RA PR Y ER L L REBEAEP TR
EoRL A AEX

MR E N AT L PR L M AZTIT 4 TR 4 chd A o &

R R AR LN FRFRAR 2 AT

% Case T-399/02 Eurocermex v OHIM (shape of a beer bottle) [2004] ECR
11-1391, par.42.

>7 C-108/97 and C- 109/97 Windsurfing Chiemsee [1999] ECR 1-2779, par.52, and
Case C-299/99 Philips [2002] ECR 1-5475, par.61 and 62.

99.7 BRMERRT 139



R SE B AR R [ B BT 48

FARE TRy P REP AR i 2 F AR ARE %A
ﬁ Eaﬂ% g R PEEuE .

7~

B n| M 2 T

3
F
¥ ;,ﬁ&;;ﬁ;ﬁx%&/&—%ﬁ e

TERE- R TERST TEST é%ii$

R S AL SUIR S WRALE 3 R P A W N

& B pdie ~TREEAE G - B 2imE > FIR R F R
BrrygTad LR A e BT A RN SR

LE SRy A BEFIIp o

OHIM 3% ¥ - 7 :ip chRr F A3 P3p - PP 37992
o E bl AR R > ARPESZ 6 TDON'T
DREAM IT, STREAM IT ;~ " IF YOU CAN DREAM IT, YOU CAN
DOIT | % o &7 4 +45 th% &) » 4 TPROTECT TODAY, PREVENT
TOMORROW | % o P 3 3hfhi% > L3 A% %r7 kehi &
Jo F] A ARGE R N B BT TR 0 3 3R RE {?)f &
MHeng £92 & ¥ @ F R R ,—?3 IR AR R
’%ﬁ*{évﬁalﬁmﬁpi et R R i

% OHIM 3% % &) > & 3£ 2010 & I_Vorspmng durch technik ; % >

8 70299413, 4% B2 B :0960501, 48 i 3R 48 2% 5 % 09606073620 3%, ©

99.7 B ERRBT 139 #A



BR B S AR S A R BT 48

% iap T ,;J JF’f;,ig—’rrJ’ z%égfi;ri BlRERT R X AR F

o2 AT gt B TRl R BT v BT RAR
CREEE S R & A e Sk A e
%&~¢$ FHP O P EAE R TR AR BRI BT S
WE[M > 4 F T AN o s B ER o LR FREEPN R
Bhh akanl AR BES BN P N EHEEEEE
FES A Ta‘r’ Vil 2 RS A TR SRR M B
i*rﬁ% Rz e o k- A E T * R F ApRer
R p Hnd e A TR EEE TR A
S/ PRI TR 25k TR 2R ER ) R EEHEEE > F
7

P A H P A R A R (T S X B

L

~

PooRAF RS R R TR R E R
oo AN R B R E - Finani s Bl
FLEFENARY 2 F SR A BEE A H L BE EREF
oX HEE AR A B PRI ARG TR B R
B I PP R R T TR LA BN ELF R

OF SN TR R AT

-\\

Sk TRO) SEEE TN

99.7 BRMERRT 139



BR B S AR S A R BT 48

SR S LA SN 3 S RS- X N
FAEEREAY e R GERDY G o F AR Y

FAeBE AR @R AREFEIBNYE AT IR RN K

Foo&ARN TF AP (7L 2SR R G I A B

(6 BB E Y - FAAFEIL X BEEEEM 2 B

ARPHEADNERLS PR ALY AT e o B 4G
A7 e B * 4

AFEBUPTITHD ABTER? B ARL N PP RE AT
=N + r‘?r'

Y OEWAREE 2345 1 AGRE T HEA TABHX —F 0 FFEM
Bl E xS 37T R T ARRRAASEN X —F > RIFVHEEM
EmR CARFEATERRREGCEE RN D AEETH FEMEY 0 £
BrFB A B LR sl e $ik o AT T R FEm o Pk TE AR S
FERAFE > MALFR o EMAEEHBATFIFELE > A AREHE 2 AF
XF o #FiEH T RAFTEEM ) AL TR FEM o EAMNERRRY S
EREHE  ABEEMEZ EETRELE  FIZHE 23465 28R
PP 1B &E o AP 8 12K % 14235 16 %A% 18 %M
RZEW > ZARER (O FAEE R EAZETHRE) BIRE 23
Ve 1 TARLT AR AR BV 2 B 00 B 2E( & b B AT HUETE 94 3 03852
%) e

99.7 BRMERZRT 139 #




AR

HHE > e AHETERY > AT A REFETRERAL T AL
A A& (M FFmnrphe hiai), §RELFAT L
Eguo o B AP SORBLME N 3 F B FHRAEY
RESERAITLEFE > 72 A2 FHRZF KL E F S8R
Rl LARR O B2 AL S BB AT AR o

DT 99.7 me=miEEaT) 139 85

S BB BT 4B





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


